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PRINTERS’ INK, 


The Country People 





subscribe for and read these pa- 
pers. 

They read the advertisements 
as well as the literary matter. 

In the homes of the country 


people will be found these local ° 


publications, which are most high- 
ly esteemed. 

No other publications get as 
near to the people as their local 


‘papers, published in their own 


towns. Whatever other papers 
they may read, their home paper 
they study carefully, being indi- 
vidually interested. The paper 
represents their own locality and 
is working to advance its business 
and social interests. 

60 per cent of the papers of the 
ATLANTIC Coast LisTs are THE 
ONLY papers published in their 
respective towns. 

An advertisement inserted in 
the 1400 papers comprising the 
ATLANTIC Coast LIsTs must nec- 
essarily appeal to a very large per- 
centage of the residents of the 
localities where these papers are 
published. 

To reach these readers in any 
other way would cost consider- 
ably more than our price, and then 
they would not be reached half as 
effectively. Advertisers can send 
copy foradvertisement and receive 
proof, together with estimate for 
its insertion, by return mail. Half 
a cent a line a paper for transient 
advertising. Quarter of a cent 
when rooo lines are engaged to 
be used during the year. If elec- 
trotype is used but one is needed. 
Catalogues sent on application. 


Atlantic Coast Lists, 
134 Leonard St., New York. 
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SHOULD ADVERTISERS RECEIVE 
THE SAME POSTAL PRIVI- 
LEGES AS PUBLISHERS ? 

By A. C. Ladd. 


A subscriber is simply the recipient; 
one may pay for and have a paper sent 
toanother. The law makes no stipu- 
lation as to the subscription price of a 
publication, except that it shall not be 
simply ‘‘ nominal,” or whether the 
subscription price shall be paid in 
money, in a commodity, or in fact 
shall be paid at all. A publisher, 
although he must, to become entitled 
to. the second-class postal rate under 
the present law, print in his publica- 
tion a subscription price, may not 
actually receive the stated or any sub- 
scription price for his regularly mailed 
publication. He may fail to collect, 
either of his own volition or because 
he cannot, his printed or any less sub- 
scription price, and yet, under the law, 
he is not prejudiced in the transmission 
of his otherwise mailable publication, 
as shown by existing practice. The 
publisher can make a_ subscription 
price less than his subscription rate, 
and by the nature of his offer never 
become entitled to a cent for subscrip- 
tion from the recipient, as when a pub- 
lisher offers to mail his paper several 
months free, for the purpose of induc- 
ing cash subscriptions, with the under- 
standing that if the subscriber, at the 
end of the specified time, desires the 
paper continued he can have it at upon 
an agreed basis. And the sufferance 
of this practice under the present law 
is a limited acknowledgment of the 
principle that a publishing business is 
a commercial pursuit, and that the 
publisher has a right to solicit trade, 
when his methods do not place a bur- 
den upon the public—in this instance 
represented by the postal service. 

As regards the stipulation that the 
subscription price must not be simply 
“nominal,” there can be no estab- 
lished rule, for what may be a fair re- 
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munerative price for one publisher 
might entail loss upon another, as one 
manufacturer can produce for less than 
another. Anda publication is actual 
manufactured merchandise. 

THE ERROR OF THE PRESENT LAW. 

The motive of the postal service 
should be the systematic and expedi- 
tious transmission of written and 
printed matter and merchandise, of 
unobjectionable nature and properly 
prepared for handling, without regard 
to the identity of the sender or recipi- 
ent. Originally, the law chiefly recog- 
nized written communications. Later, 
printed matter—newspapers—secured 
concessions, but the full advantages 
have never been extended with a view 
to aiding the establishment of papers, 
in the manner that the tariff law is in- 
tended to aid other industries. The 
law places a burden upon the new 
paper equivalent to a requirement that 
a clothing dealer must be in business a 
certain number of years, and have an 
established trade before he is entitled 
to fire and police protection. First 
issues of papers, or free copies, are as 
economically handled by the postal 
service as the cash subscribed copies 
of an old paper, and there should be 
no distinction. 

Whether a publication has a stated 
subscription price, the frequency of 
issue, the size of the contemplated edi- 
tions, whether known or indefinite; 
the nature of the publication and its 
purpose, provided proper ; the matter 
it contains, the interests of its writers 
and advertisers, and whether the pro- 
moters monopolize the publication as 
writers or advertisers, or both, and are 
the parties primarily benefited, neither 
of these or similar considerations 
should in any manner prevent the 
entry of the publication into the mails 
at the minimum publisher’s rate. 

The spirit and intention of the 
postal laws is the service of the public, 
and it is contrary to the spirit of all 
democratic law to deprive a single in- 
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dividual of a benefit under the law 
simply for the reason that he seeks that 
benefit for himself alone, without in- 
jury to others. The fact that an indi- 
vidual employs the mails for profitable 
or philanthropic purpose implies that 
in accomplishing his object he must 
secure the co-operation of others to 
whom the matter he mails is addressed. 
Without co-operation on the part of the 
recipients, the purpose of the sender 
fails. His object may be the securing of 
cash subscribers. If he accomplishes 
this his act is commendable, as he fur- 
nishes the subscriber that which he 
wishes, Ifhe fails in securing remun- 
erative subscriptions, he has simply 
offered his goods through the mails in- 
stead of in person, and this is one of 
the purposes for which the postal ser- 
vice exists. If the publication be sent 
without the intention of securing acash 
subscription, it is nevertheless done 
with the object of securing attention 
from the recipient, and the resulting 
value to both parties in subsequent 
trade, or the exchange of that which 
one has and the other desires—once he 
is informed of its existence—may be of 
much greater moment than the obtain- 
ing of an ordinary cash subscription by 
the sender, and an ordinarily accept- 
able publication by the recipient. 
Whether considered upon the basis of 
revenue to the Government or service 
to the public, there should be no re- 
striction upon the freest possible inter- 
change of printed matter, periodical or 
single issue, whether sent for the dis- 
semination of news or knowledge, or 
the advancement of business interests. 
The day when the “‘ regular ” publica- 
tion need fear the mail distribution of 

rinted matter in private interest is 
ong past. 

Who shall say in what the publicare 
interested? Why has not the man 
who has a statement to make to the 
public, and who, if he does not interest 
the public, will lose by his effort, as 
much right to make his statement in a 
single issue as in a dozen, or fifty-two 
issues? Why has not the proprietor of 
a publication to be issued but once as 
much right to send that publication at 
second-class rate as another who thinks 
his paper will be issued for all time, 
but who may never put out a setond 
number? One may send a single 
package of merchandise through the 
mails once a year as cheaply in propor- 
tion as one may send a thousand 
packages every day for a year. Why 
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should not one send an issue of a 
single-number publication or announce. 
ment, that he thinks will interest 
others, upon the same basis? One 
may send merchandise through the 
mails without regard to whether it is a 
sale, a present, or for the purpose of 
—— trade, Why not a paper? 

he merchandise can possibly be 
duplicated in the place in which the re- 
cipient resides, and has an approx. 
imately similar value to all who re- 
ceive it. The paper cannot be readily 
duplicated, and is of varying value to 
the subscribers. If the subscriber 
has paid money for the paper, or 
promised that which he may never pay, 
the law assists. If he receives his 
paper for nothing, although still de- 
riving as much benefit and satisfaction 
from it, the Government places upon 
his paper a special tariff, in the form 
of a third-class rate, and collects it 
from the publisher. Free trade with a 
vengeance ; for the exporter not only 
gives the goods for nothing, but pays 
an export duty for the privilege — and 
all within one country. 

This is the fact asregards PRINTERS’ 
IKK and hundreds of other specialty 
publications. PRINTERS’ INK contains 
matter of a nature not found in other 
printed forms ; and although the sub- 
scription price is one dollar, it is im- 
possible to place a uniform value upon 
a copy of each of the fifty-two issues 
of the year to each of its subscribers. 
If the writer had been told that certain 
technical articles, advertising matter, 
and even advertising announcements, 
that he has seen in PRINTERS’ INK— 
but of which he did not know the ex- 
istence until he there saw them— 
could be obtained in book or other 
form, he would not have hesitated to 
have paid several dollars for the book 
containing any one of those articles or 
other matter. The knowledge derived 
from them is of real value to a great 
many readers, but of varying value to 
the various individuals, dependent 
upon their interest in the subjects, 
Now the writer has been a cash sub- 
scriber to PRINTERS’ INK, and for a 
later period also been a recipient of 
the paper without having paid for it. 
Even second-class postage costs money 
—to say nothing of paper and press- 
work—and there must have been some 
motive in sending the paper. It cer- 
tainly was not philanthropy, and must 
have been business, but the object has 
never been stated. Upon what basis 


















ice, riety, or revenue to the 
— cnamllagy ea the publishers be 
debarred from sending PRINTERS’ INK 
to the writer, under the same postal 
rate, when not a cash subscriber as 
when he is? Certainly no one will set 
up the theory that it is the duty of the 
Government to pay the publisher a 
premium because he receives cash for 
his paper, instead of sending it to the 
subscriber with the hope of recompense 
by indirect methods—in the writer's 
case, probably, the stimulation of the 
advertising industry. 

THE REMEDY. 

Place the publishing of a newspaper, 

or other printed matter of useful pur- 
, upon the same footing, under the 

w, as the prosecution of any other 
legitimate business, the interests and 
rights of publishers and managers to 
be protected in like manner and as 
fully as are those of any so-called 
commercial pursuit. This involves 
simply acknowledging the publishing 
business to be a legitimate commercial 
employment, Debarring a paper its 
accustomed use of the mails at the sec- 
ond-class rate, without recourse for pro- 
tested payment of postage at the third- 
class rate, is equivalent to attaching a 
hotel and debarring the proprietor 
from continuing business under a keep- 
er. In either instance, the cessation 
of the business, by reason of the 
burden imposed, may ruin it. The 
prosperity of a paper is absolutely de- 
pendent upon its periodically regular 
and prompt issuing. If suspended, the 
vested value of years of labor can be 
destroyed in a week. The law, as it 
has been construed, takes no cogniz- 
ance of the amount of the burden im- 
posed, and the point whether the loss 
to the publisher, by having to unex- 
pectedly pay third-class rate, is one or 
a thousand dollars, is immaterial. The 
property of the publisher who can 
check for $50,000 is entitled to no 
more protection than of him who could 
not raise $50. 

The present law is a relic of the 
theory that advertising is not a com- 
mercial commodity, in utter disregard 
of the fact that it is bought and sold, 
and has within the past score of years 
become the right arm of trade. The pos- 
tal law distinctly lays down the principle 
that a man may do for others what he 
may not do for himself. He may pub- 
lish the advertisements of others, but 
if he is enterprising enough to present 
' a publication entirely in the interest of 
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his own business, he must labor under 
a disadvantage, no matter how good 
he may make it in an artistic, literary or 
typographical sense, or how useful it 
may be others. 

The present law disregards the fact 
that in the evolution of business cus- 
toms the interests of the mercantile 
community have, as a result of the de- 
velopment of printing and the railroad 
system, become absolutely dependent 
upon the business literature contained 
not only in the market reports and more 
general matter of the daily and weekly 
papers, but in a class of publications 
which deal with the specialty in which 
the individual is directly interested, 
and upon which his means of livelihood 
depends—the trade papers and the in- 
dividual announcements of business 
houses, 

The present law places competition 
under the ban by prejudicing the trans- 
mission of advertising matter, upon the 
false theory that the announcement of 
the advertiser is not as much ‘* news” 
as the announcement of a meeting, a 
fire, ora death. Reduce the postage 
upon this class of matter to the actual 
cost of handling, and ‘‘ business” will 
be given an impetus which the reduction 
of all other classes of postage could 
not give. 

If the second-class rate upon ‘‘ news- 
papers” is too low, advance it, but do 
not deprive a legitimate business of the 
rights accorded other branches of trade. 


NEWSPAPERS PRINTED IN FOR- 
: EIGN LANGUAGES. 


“By Chas. N. Kent. 


The foreign element in the United 
States has become a most important 
one, deserving more attention from ad- 
vertisers than it generally receives, 
especially as most of the nationalities 
represented here have newspapers— 
some of large circulation—printed in 
their mother tongue. These people— 
especially the Germans, French and 
Scandinavians—are, as a class, pros- 
perous. They own their own farms, 
stores, mills or work-shops, and buy as 
freely as others from their earnings. 
Doubtless they are most influenced by 
what they read in their own papers 
and language, and hence are a class to 
be cultivated. 

The Germans support in all 802 
newspapers, of which 95 are issued 
daily and 561 weekly. The remainder 
are tri-weekly, semi-weekly, bi-weekly, 
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semi-monthly, monthly, bi-monthly and 
quarterly, The combined circulation 
of each issue of the 802 is put at some- 
thing more than two and one-half 
million copies. Of these, 128 have over 
5,000 circulation each ; 61, over 10,100; 
25, Over 20,000, and 5, over 50,000, 
There are two dailies in New York 
city each having over 50,000 circula- 
tion, and two others having more than 
25,000 each. Chicago has one with 
more than 20,000 and another with 
more than 15,000. Philadelphia has 
one with 18,000. Baltimore, Pitts- 
burgh and St. Louis each support at 
least one printing more than 10,000 
copies, while in most of the other 
large Western cities one or more is 
found printing from 3,000 to 8,000 
copies daily. There is one German 
agricultural weekly in Milwaukee cir- 
culating more than 75,000 copies, and 
a semi-monthly more than 25,000. 
There are also good mechanical and 
medical journals in some of the large 
cities. Surely such a constituency as 
these represent is worthy of attention. 
The French population is represented 
by 50 papers, three daily (one each in 
San Francisco, New Orleans and New 
York), four semi-weekly, thirty-eight 
weekly and five monthly. The New 
York daily prints more than 10,000 
copies, the Sunday edition of the same 
paper more than 18,000, and the 
weekly more than 20,000. There are 
no others having as much as 5,000. 
Illinois, Michigan and Minnesota each 
has two weeklies, Kansas and Maine 
each one. ‘Twelve are issued in Mass- 
achusetts, the largest number in any 
one State, while Louisiana and New 
York have but ten each. 

There are more French papers in 
Canada than in the United States. 

The Scandinavian population has 118 
newspapers— three daily in Chicago, 
one in Minneapolis, eighty-four week- 
lies, ten semi-monthlies and twenty 
monthlies, They are prosperous in 
appearance, are read by a thrifty class, 
and have above the average circula- 
tion. ‘Twenty-three are accorded over 
5,000 circulation, of which eleven have 
over 10,000, eight over 15,000 and 
two over 25,000. They are mostly 
printed in the West, although there 
are six in New York, two in Pennsyl- 
vania, one in Massachusetts and one 
in Rhode Island. An advertiser with 
three inches of space will require quite 
$3,000 to use these papers well for one 
year. 
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In the Spanish language are printed 
thirty-nine papers, New York has the 
greatest number—thirteen, including 
one daily; New Mexico comes next 
with eight, and California and Texas 
each has five. 

There are twenty-seven Bohemian 
newspapers—two daily in Chicago, one 
in New York and one in Cleveland; 
the remainder are mostly issued once 
a week, Illinois has the greatest num. 
ber. 

The Polish population is represented 
by eighteen newspapers—one daily in 
Chicago and one in Milwaukee. 

The Italians support fourteen news. 
papers, including two dailies in San 
Francisco and three in New York, 

The people from Holland have ten 
newspapers—all weekly but one, and 
that a semi-weekly. 

In the other languages there are 9 
Hebrew, 5 Welch, 2 Finnish, 2 Ice. 
landic, 2 Irish, 2 Swiss, 2 Portuguese, 
2 Slavonic, 2 Chinese, 2 Lithunian, 2 
Russian, 2 Armenian and 1 each in 
Hungaria, Greek, Cherokee and Creek. 





“WANT ADVERTISEMENTS.” : 


Here are all kinds of employers 
wanting all kinds of servants, and all 
sorts of servants wanting all kinds of 
employers, and they never seem to come 
together. Here is a gentleman who 
wants to borrow five hundred pounds, 
and in the very next advertisement 
here is another gentleman who has got 
exactly that sum to lend. But he'll 
never lend it to him, John, you'll find. 
Neither do any of these single gentle- 
men who want an airy bedroom, with 
the occasional use of the parlor, ever 
appear to come to terms with the other 
people who live in a rural situation re- 
markable for its bracing atmosphere. 
It really seems as if people had the 
same gratification in printing their 
complaints as in making tiem known 
by word of mouth. As if they found 
it a comfort and consolation to pro- 
claim, ‘‘ I want such and such a thing 
and I can’t get it, and I don’t expect! 
ever shall.”—A/artin Chuszlewit. 

ctiib Saicmeillpieoiangad 

** Our little card, which has only been in 
Printers’ INK a few weeks, has brought us 
replies from all over the country. This indi- 
cates that your little paper has the genuine 
circulation claimed for it, and also that thought- 
ful advertisers are extremely desirous of being 
instructed in street-car advertising, rightly 
conducted.”"—Carleton & Kissam, Proprit- 


tors United States Steam and Street Rait-, 


way Advertising Company. 
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Something to look out P arrnery 
fraudulent imitations, dilutions, 
and substitdtes that are sold as 
Dr. Pierce's genuine medicines, at 
less than the 
alt protect the public from fraud 
deception, these genuine guar- 
antced medicines are now sold only 
through dru ° 







Lish 
Dr. Pierco’s Golden 
oor (for, tho liver, wed es 
: Dr. Pierce's Favorito Preacrip- 
tion (for woman's weaknesses, ir- 
ties and ailments), $1.00. 
. Prerce’s Pleasant Pclets (for 
tho liver, stomach and bowels), 3 









y> 
you nothing, if thoy don't help 
you. They're quarantced in every 
caso to efit or cure, or the 
money is returned. They're tho 
cheapest medicines you can buy, 
for you pay only for ~~ you 
but y'ro the f ry Bg 

y couldn't be sold on any 

terms, % 





DR. PIERCE’S ADVERTISEMENTS. 


Herewith we present a group of ad- 
yertisements put out by the man who 
isnow the largest newspaper advertiser 
in the United States, Dr. R. V. Pierce, 
of Buffalo. They are peculiar an- 
nouncements for a blood medicine, and 
yet here is a successful, experienced 
and level-headed advertiser who evi- 
dently believes that they come nearer 
meeting his wants than any other style. 
It is reported that the drawing and 
sketch are the work of the same man, 


a specialist in advertising, and also the 
author of the Pearline advertisements. 
This style of advertising is sometimes 
made the subject of severe criticism, 
yet it cannot be denied that the catch- 
line, which has nothing to do with the 
subject advertised, serves a purpose, 
and serves it well. Under the circum- 
stances, who will presume to set up his 
judgment against an advertiser of such 
distinction as Dr. Pierce, and assert 
that this is not good advertising ? 





‘The highest place, araong al 
blood «medicines, belongs to ° Dr. 
Pierce's Golden Medical Discov- 
ery. See if you don’t think so 
ween you consider bow it's so! 
to you. It's guaranteed — and no 
other medicine of the kind is. If 
it ever fails to benefit or core, you 
bave your money back. Wouldn't 
every medicine make the same 
terms if it could do as much good ? 

But the * Discovery” acts dif- 
ferently, just as it's sold differ- 
ently, It's not like the sarsapa- 
ril which claim to do good in 
March, April, and May All the 
year round, with equal benefit, it 
Cleanses, purifies and invigorates 
the wholo system. All Bi , Skin 
and Scalp Diseases, from a-com- 
mon_ bi or eruption to the 
worst Scrofula, are cured by it. 
For Salt-rheum, Tetter, 
Erysipelas, Boils, Carbuncies, Sore 
Eyes, Goiter or Thick Neck, and 
Enlar; Glands, Tumors, and 
Swellings, it's a remedy that noth- 
ing can equal 

t’s the cheapest one, too; With 


this, you 
get. TRe ‘use worthless su 
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The following is a reduced fac-simile of the Wational Bul. 


letin, bearing date Washington, February 13, 1892, and pub. 


lished by the Republican National Committee : 
































The Bulletin is printed on one side of the paper only. 





The National Bulletin is devoted 
entirely to advocating the principles 
of its publishers. It is printed on only 
one side of the sheet so that editors 
may the more conveniently clip from 
it. Itis said that ‘‘the subscription 
list is made up entirely of exchanges 
and free copies.” It has been duly 
entered as second-class matter. 

People who have doubt about the 


impartiality and good sense of the 
Post-Office authorities are requested to 
compare a copy of the Mational Bul- 
letin which is admitted to the mails as 
second-class matter with PRINTERS’ 
INK which is not. 

Those who have watched the case 
of PRINTERS’ INK in its controversy 
with the clerks in Third Assistant Post- 
master-General Hazen’s department 
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will read with interest the three items 
at the top of the first column, They 
are as follows : 

Vol. 1 No. 3. 
—=—_—————————————— 
Eatored-at the Post Office at Washington as Second. 

Class Matter. 





TO EDITORS. 


, The Nationa Buieriy of current po- 
litical events is published by the Repub- 
lican National Committee, and will be 
igmed weekly. It will be largely com- 
posed of matter specially prepared for it 
‘by 8 corpse of trained writers, and will 
‘cover all points of interest in current pol- 
ities. Editors.who receive the BuLieTin 
are invited to clip from it freely. No 
eredit need be given for anything used,’ 
tut the Committee would like to receive 
copies of all papers which make. use of 
the Buttetin. It is sent free to editors. 
| Address: Republican National Com- 
‘mittee, 900 F street northwest, Room No.’ 
184, Washington, D. C. 


Tar Nationa, BuLuerty is sent free to Re- 
publican speakers as well as editors. A largé 
umber of names-have been received for the 
speakers’ list, but we desire more in all parts 
of the country. We want partitularly the 
names and addresses of active. young Re- 
publican campaigners, and wil) be glad to 
send them the Buuerin free. 








Here is a reduced fac-simile of the 
wrapper used by the Republican Na- 
tional Committee for sending out this 
“legitimate newspaper,” the ational 
Bulletin, to ‘‘ actual subscribers.” It 
will be observed that the Bulletin is 
doubly second-class, being so stated 
once at the head of the paper and again 
on the envelope. 
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A reader who had observed that 
PRINTERS’ INK had been excluded from 
the United States mails as second-class 
matter, a little later had his attention 
directed toa number of copies of this 
National Bulletin, issued weekly by 
the Republican National Committee, 
and sent free to editors, stump-speakers 
and others, called to mind an old 
story of an American girl who was 
stopped one morning by an English 
railway porter because she attempted 
to carry a pet rabbit on board a 
train. 

** Why,” said she, ‘‘there’s no rule 
against taking a rabbit. Rabbits are 
harmless—a* friend of mine carried 
a turtle on the train the other day.” 
** That's different,” persisted the man, 
** rabbits is cats, and cats is dogs, and 
they’s excluded ; but turtles is insects, 
and theys goes free.” 

Has Hazen secured the services of 
that Railway Porter ? 


ANOTHER EDITOR PROTESTS. 





Tue MEcHANICVILILE MERCURY, 
Farrincton L. Mean, Editor and Pub. 
MECHANICVILLE, N, Y., Feb. 15, 1892. 
Geo. P. Rowell & Co.: 

Years ago I had a controversy with the 
Post-Office Department very much similar to 
that of Printers’ Ink, and had a monthly 
journal, of which I published an edition of 
nearly 20,000, ruled out of the mails as second- 
class matter. * * * 

I enclose an envelope and sheet now being 
published by the Republican National Com- 
mittee and sent out as second-class matter, It 
is primarily designed for the use of Repub- 
lican editors, and is sent to them free. Ihave 
every reason to believe that the sheet has no 
bona-fide subscription list whatever. The sub- 
scriptions are undoubtedly paid from funds 
contributed for the general expenses of the 
Republican National Committee. General 
Hazen and Mr. Fountain should have this 
sheet submitted to their attention. 

Yours truly, Farrincron L. Meap. 





Second Class Matter. 
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ELLIOTT F SHEPARD, 
* ORESIDEN? 


New York,.._Fabe 15th, 21g 


Dear Sir:- 


The accompanying question, submitted 
to me, although I amnejther a publisher, ad- 


vertiser or advertising agent, is wrthy of 


an answer. I have been 


Ink" each week since its publication, and have 


obtained many valuable hints from ite 


sider it a most valuable 


I ama werctty busy man I have it smt to 

my house instead of my office that I may study 

it and read it more carefully when I nave leisure, 
It is one of the half dozen periodicals that I 


so honor, and this is the highest canplimmt 


that 1 can pay it, 


Yours very truly, 


Rslar Co ates 


PRINTERS’ INK. 


THE MAIL AND EXPRESS. 
THE LEADING BVENING PAPER. 
No. 23 Park Row. 





a reader of *Printer's’ 


T con- 


publication, and as 





WONDERFUL ACCOMPLISHMENT 
IN JOURNALISM. 


The Petit Journal of Paris has re- 
cently begun to issue a weekly edition 
containing illustrationsin colors. ‘lhe 
following interesting facts as to the pro- 
duction of this edition are from a lec- 
ture delivered by M. Charles Gravier 


before the French Society of Photo 
graphers ; 

The large printing establishments of 
the entire world have been surprised by 
the appearance of a typographical cyl- 
inder press which receives the white 
paper in rolls and transforms it into a 
journal, printed in four colors, and 
this at the rate of 12,000 copies per 
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be 









hour, which means a speed of about 350 
feet a minute. 

This result is due to the ingenuity of 
the well-known civil engineer, Mari- 
noni, who, for the registering of the 
diferent monochromes, has _ utilized 
photography. The color sketch of the 
artist is first photographed, and for this 
work isochromatic preparations and 
color screens are used, in order to 
obtain the different tones of the original. 
Of this negative, four positive proofs 
are taken, which are transferred upon 
wood. ‘The engraver adds the regis- 
tering marks in order to obtain the print- 
ing of every color in the correct posi- 
tion. The wooden blocks are then de- 
livered to the electrotyper, who pre- 
pares the electrotype in the usual way. 

The sheet of paper is printed in the 
first color by passing under the first 
electrotype, which then passes imme- 
diately under the second electrotype, 
etc., until the fourth is reached, which 
prints the black simultaneously with 
the printing of the text.—Zhe £n- 
graver and Printer. 


WITH ENGLISH ADVERTISERS. 


By T. B. Russell. 
Lonpon, FEs, 3, 1892. 

Mr. John S. Grey, writing in PrINT- 
ERs’ INK, January 13, alludes to the 
fastidiousness of physicians in regard 
to advertising. That is a matter of 
which we know something here. 
There are people who say that plenty 
of doctors would like well enough to 
advertise but dare not, and are pro- 
portionately jealous and nervous lest 
rival members of their fraternity should 
steal a march on them by doing it. If 
a newspaper happens to mention that 
Dr. Such-an-one lectured somewhere— 
on some subject entirely apart from 
medicine, very likely — next week’s 
medical papers are pretty sure to con- 
tain a charitable suggestion (usually 
anonymous) from some professional 
brother, that his colleague has inspired 
that report as a covert method of court- 
ing publicity. A society paper cannot 
record the bare fact that ‘‘ Dr. 
Toombs has returned to town” (even 
though Toombs, M. D., may be a 
sufficiently important personage to 
make this a matter of public concern) 
without this happening. A _lady’s 
paper, Zhe Gentlewoman, which is 
apparently making a bid for the posi- 
tion at present occupied (and filled) by 
the Lady's Pictorial, is running a series 
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of portraits and sketches of medical 
men well enough known in society to 
give to the series what interest it 
possesses, which is not very much, 
Although professional criticism led the 
editor to head each article by the 
following notice, it is still not rare to 
see in some medical paper a jibe 
(doubtless by some one of the brethren 
whose professional dignity has not 
been outraged in this way) to the effect 
that ‘* Dr, So-and-So is to be com- 
miserated on being made the subject of 
remark in a lay contemporary” (not 
without a covert hint at collusion), as 
though there was a divinity did hedge 
a doctor. Yet the notice is clear 
enough to exonerate the subject of the 
sketches : 

This unique series of articles has been 
written for the sole purpose of forming a use- 
ful guide to our lady readers, and with a full 
knowledge of the Laws, written and un- 
written, which forbid Doctors to adopt any of 
the ordinary forms of publicity. It must be 
clearly understood that the Medical Men in- 
cluded in this series have not been invited to 
sit for their pen portraits. But the pictures 
will not be any the less true to life because 
the subjects have had no hand in their prepa- 
rations, nor even-knowledge of this produc- 
tion. 

I hardly agree with Mr. Grey that it 
is a kindred feeling which hinders 
chemists from advertising—at least 
here. It is more often lack of enter- 
prise. But his affirmative remarks on 
the advisability of their doing so are 
entirely just, and apply to England as 
well as to America. Beside doctors, 
attorneys (called here solicitors, as dis- 
tinct from pleaders), barristers, ac- 
countants and stock-brokers are pre- 
vented in England, by professional 
law, from advertising. In medical 
ethics, to advertise constitutes ‘‘ in- 
famous conduct in a_ professional 
regard.” The reason is, however, not 
unjust. In the learned professions 
success should be attained in other 
ways than by enterprise and the ability 
to spend money on publicity. It is 
not desirable, on public or professional 
grounds either, that a poor but able 
man should be outrun in his profession 
by a richer but, perhaps, less skillful 
competitor. This may sound heretical 
to some readers of this journal, but I 
would enjoy hearing the other side 
supported by argument. 

* % * x % 


One of the anomalies of our art is 
made the subject of somewhat incon- 
clusive comment in PRINTERS’ INK, 
January 20. I allude to the change of 
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copy question (page 96). Imagine a 
canvass among the past-masters of 
advertising on the subject. It would 
not do to question advertisers only— 
their professional interest is all in 
favor of frequent change, and it 
wouldn’t be in human nature to elimi- 
nate all bias. But take a good repre- 
sentative selection and it is pretty 
certain that opinions would be about 
equally divided between constant 
change and the hammer-and-tongs 
style. There are great names on both 
sides—here, as in America. Epps’ 
Cocoa is one of the no-change houses. 
They never had a poster; I think, 
never a pamphlet; certainly never a 
hand-bill. There are no samples. 
Whether they take a half page (they 
do not often exceed that) ‘or a single 
line, it is practically always the same. 
Plain pica type, black face, upper and 
lower case— 


Epps’ Cocoa — Grateful, 
Comforting. ., 


That is all. Winslow's Syrup ‘* Ad- 
vice to Mothers,” and an argumenta- 
tive text in plain letter never varies, 
No more has Bunker’s Nervine for a 
good many years. Epps sometimes 
quotes the source of its recommenda- 
tion (when there is room). The two 
celebrated words were used in an edi- 
torial notice by the Civil Service Ga- 
zette, established in 1853, but of no 
great importance or authority in any 
way. Yet the advertisement has 
succeeded, and is never varied. On 
the other hand, some advertisers 
run to the other extreme, and hardly 
ever run: an announcement for a 
month without change. Sapolio has 
been varied a good deal in this way. 
In the middle course many goo 
houses had a number of ‘* copies” in 
hand, and constantly add to them, but 
they are slow to entirely discard an old 
friend. Bird’s Custard Powder (the 
witty picture of a cook falling with a 
basket of eggs, which are all broken, 
and the line ‘*‘ Custard Without Eggs,” 
will be remembered), Pears’, Beecham’s, 
Brooke's Soap (‘‘ won’t wash clothes ”"— 
an inspiration), Waterbury Watches, 
Cadbury's Cocoa, Hudson’s Soap, etc., 
belong to this class. Where much 
money is spent in designs and en- 
gravings, it is not reasonable to aban- 
don a block after a few appearances, 
and moreover familiarity and the effect 
of constant repetition go for a good 


~ 
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deal. Lastly, there are many adver 
tisers who vary parts of their announce. 
ment, but always retain some particu. 
lar feature — like the bird and banner of 
Carter’s Pills, which appears in every 
illustrated advertisement, and the 
dressing-gowned gentleman cleaning 
his teeth with Sozodont in an impossi- 
ble attitude, with try and a head. 
line at his left. here must be ad- 
vantages attaching to each of these 
methods, and ‘‘ comparisons are odor- 
ous.” It really looks as if there were 
not much to choose between them, 
since I had given instances of first- 
class success in all. Yet, change of 
copy, which is expensive, must have 
value or it would not be used. 
x * * * * 

The capital advertisement quoted in 
PRINTERS’ INK January 20, ‘‘ When 
baby was sick we gave her Castoria,” 
was written by the late Hon. Demas 
Barnes, to whose memory Mr. J. M. 
Richards wrote so interesting and gen- 
erous a tribute. When Mr. Richards 
showed me the article, as he did before 
sending it on, I said that the only fault 
to be found with it was, that in his 
enthusiasm for Mr. Barnes he had 
not done justice to his own share in 
the good business done from Park row. 
In this opinion I am _ convinced that 
the gentlemen whom he called ‘‘ old 
Park Rowians” will agree— the two 
whom I had met personally will cer- 
tainly do so. The best general is he 
who chooses his aides-de-camp most 
judiciously and employs to the greatest 
advantage their individual genius. It 
is admitted on all hands that Mr. 
Barnes was a great commander in the 
advertising campaign, and as such he 
would have been the last to go into 
battle trusting to any but the most 
efficient help, wouldn’t he? Very well, 
then, ‘‘ Honor wherever honor is due.” 

% * * * % 


A curious case was decided in the 
Court of Queen’s Bench yesterday, 
after a three days’ hearing. Bernard 
Morris, an advertising agent, sued 
Brinsmeads, the piano-forte makers, for 
£640, commission on sale of instru- 
ments and services rendered. Among 
the ‘‘services” claimed was that of 
getting editorial notices (which some 
call puffs) into newspapers, including 
the Morning Post, Globe, Illustrated 
Morning News, Morning Advertiser, 
etc., and a number of country papers. 
For the defence it was urged that the 
plaintiff had been paid for advertise- 
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ments inserted, and that for other 
matters (admittedly inserted without 
charge by the papers in question) he 
was not entitled to recover ; it being 
further contended that it would be im- 
possible to procure the insertion of 
pure puffs into the journals named. 
He swore, however, that he had ac- 
tually paid for these editorial notices in 
cash, though not to any London daily. 
The St. Stephen's Review and the John 
Bull (both London weeklies)—the 
former being the official organ of a 
rather absurd political body calling 
itself the Primrose League, and the 
latter a well-known and hitherto re- 
spected publication — were specifically 
mentioned on oath by the plaintiff as 
having sold their editorial opinions in 
this manner. In the result the jury 
found for the plaintiff in a sum of 
£150, which, as £350 of the original 
claim was for commission on actual 
sales, leaves the puff question in rather 
an unsettled state. My impression is 
that no ordinarily decent publication 
takes money for puffs, or, indeed, in- 
serts them on any consideration. Of 
course, as is the case in America, we 
have some papers that can 
“* bought.” 
* * * x % 

The following answers of Mr. John 
Brinsmead in the witness-box are 
worthy of record. ‘They were sworn 
to: ‘* lam the original founder of the 
firm, fifty-five years ago. I began in 
a much smaller way than it is in now. 
I have spent a great deal in advertis- 
ing, and am doing a larger business 
than ever before, and am better off, 
notwithstanding the immense sums 
paid for advertising. Advertising has 
been very beneficial tome. It answered 
my purpose or I would not have done 
ag 








NEWSPAPER EMANCIPATION SUG- 
GESTED. 


Tue Saturpay Eveninc Post, | 
Buruincton, Iowa, February 15, 1892. { 
Geo. P. Rowell & Co.: 

Anything further that we can say or do 
will be cheerfully undertaken in furthering 
the great work of emancipating the American 
newspaper from the petty dictation of cheap- 
salaried hangers-on, who get into office on ac- 
count of political preferment and use the 
power thus conferred on them to hamper and 
impede the progress and circulation of the 
press of the country. I have read all that 
you have published in Printers’ Ink on the 
subject, and, in my opinion, you have made 
out a case that cannot be successfully contro- 
verted when the test comes. Yours truly, 

J. W. Murpny, Pub, Post, 
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COVERING TEXAS. 


Tue Houston Post, 
Houston, Texas, Jan. 26, 1892. t 
Editor of Pruters’ Ink: 

When Mr. Charles N. Kent published his 

most admirable article on ‘‘ Advertising by 
States,” I read the article with much pleasure 
and profit until his remarkson Texas were 
introduced, He said, then, “* the ‘ State news- 
paper’ is issued daily and weekly at Galves- 
ton, and also at Dallas.” I swallowed my 
chagrin over the statement and concluded not 
to take notice of it. In Printers’ Ink of 
January 20th, however, I find the statement 
repeated over the signature of Geo. P. Rowell 
& Co., on e 110, that *‘ there is also an es- 
pecially g' paper published at Galveston, 
daily and weekly, that goes well over the 
whole of ‘Texas.” Now, my dear Printers’ . 
Ink, when the Galveston News was started in 
ery and, indeed, up to 1880, this statement 
held good, but since that time the Galveston 
News has lost its position as ‘‘ State paper ;” 
not on account of deteriorating in any of its 
departments, but simply because the State 
grew too large for it, and in consequence of 
this, in 1885, it started a branch at Dallas, 
which youngster has outgrown its parent. 
a matter of fact, neither paper a line 
drawn through the center of the State, the 
Galveston News being confined to the southern 
half and the Dallas News to the northern half, 
the agents sending subscriptions to the near- 
est paper, and not to both. This does away 
with the one paper in the State covering the 
State. Asa further matter of fact, the Houston 
Post, published in south Texas, and at a point 
where the News must first reach before it can 
get into the State, has a larger circulation in 
southern, eastern and western Texas and 
western Louisiana than the Galveston News 
and we have proclaimed the claim far and 
wide, and our challenge to *‘ show down” has 
never been accepted, We have this year made 
a sworn statement for Geo. P. Rowell’s Direct- 
ory in the hope that the Galveston Mews 
would do likewise, but they won’t dare do it, 
and until they do I wish that Printers’ Inx 
would stop doing us the injustice of saying 
that the Galveston News covers the entire 
State of Texas, or even that it covers the field 
in its own territory. 

I trust you will give this space in your ex- 
cellent journal and oblige, Yours truly, 

J. L. Watson, Manager. 


ANOTHER PAPER KILLED BY OFFICIAL 
INTERFERENCE, 


Kansas City, Mo., Feb. 13, 1892. 
Editor of Printers’ INK: 

I wish simply to state that I have an inter- 
est in your trouble with the U, S. Post-Office, 
as when | entered Palmer's Monthly or Nur- 
serymen’s Trade Journal in 1885, | had just 
the same kind of a “racket” and had to pay 
$500 or more extra tage and had six to nine 
months’ trial, trouble and tribulation. I could 
get no satisfactory answers; correspondence 
and evidence sent were not returned, * * 
The paper would have been a grand success 
in its line if some snip of a clerk had not 
caused all the trouble. S. C. PaLmEr. 











> 


“We receive Printers’ Ink weekly and 
regard it as invaluable to advertisers as well 
as publishers, It surely should be recognized 
by P. O. Department as a regular weekly pa- 
= Vinmaaead Co., 822 Columbus Ave., New 

ork. 
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Boston, Jan 29, ag 
that you ’ will be able to 
ler your just dues from the 


We sincerely ho 

et what we consi 

‘ost-Office officials. 

We realize that it is sufficiently hard to eee sa 
a publication on a paying basis, without hav- 
ing extra difficulties put in the way.—/. F. 
Benyon, Editor and Publisher of the Weekly 
Journalist. 





WANTS. 
Advertisements under this head 7% cents a line 


NEWSPAPER in So. Ill, Ind., Kas., Neb. Bar- 
gain only. Lock Box’, Central City, Iowa. 


ANTED Results.—Vick’s —Vick’s e’8 one 
W Guaranteed” gives them. S8fimes Bldg, N 
Yes should get our our prices on Em 
GRIF- 


jbossed Cata- 
FITH As ‘overs. rnished free. 
AXTELL & CADY CO., Holyoke, Mass. 


“auee to buy, a weekly or mente trade 
per, which needs energetic mento — it 
nd cons am and particulars to P. O. x 484, 


Chicago 
C +» nell WANTED + to secure subscri 
) / ae for PRINTERS’ INK. Liberal terms 
Address Publishers, of Printers’ Ink, In 
we, St., New York. 


years: Do you want an obvertihing 
rt Wanamaker. 


manager—e 
Peet, Powers, styles of advertising | "itoderate 
salary, “X.Y. Z.,” care of Printers’ L 


RIGHT MAN. RARE CHANCE. sO 
ay — House, mae | two monthlies, 
Salary, $1,800.0 1,800.00 cer to datart, Only hustler 
r y er 
need apply. ‘Boz $5, Prin ters’ Ink. 


—_ a practical newspaper man and printer 

er in the ye meng BANNER news 

and. jo office ; oe bam ness, splendid steam 
= » using Hoe top Cylinder and Sone oP th 


HARRIS, Brownwood, Texas. 


N able writer and translator who has made a 

— study of political economy and allied 

my es, seeks agp joyment with. a yd or 
n oome 


A, tat ee Ser Yar 


E caer a ISSUE of PRINTERS’ INK is carefully 
read by many thousand newspaper men 
and printers, as well as by advertisers. If you 
poy A to buy a thie tdek or to get a situation as edi- 
== is to announce your desire in 
a, Any acy that 
told ir 7 twenty-five words can inserted for 
three dollars. As arule one Eten can be re- 
lied upon to do the business. 








can 


FOR SALE. 


Advertisements under this oo - cents a line 


4it fieee Gt. Sroven. Wornan's ¥ BO. 1 col. $ omnee. 
oman’s = i anrtn 





OR saaem devediiee = “No f, No Pay. » 
200,000 monthly. Vick’s pt ahs ony N. Y. 
CO., Newark, N. t. 
$46.5: AA. mages wo. l4inches. 50, 
» in. 50 copies 
oman’sWork theme Ga 
2000 and ey le. $2 a thousand. 
A. F. NYLUND, N. Y. Minn. 
ress, ni pow Sa use, an only three 
4300" will oe . Address “OYLINDER,  oftice 
OR GALE elt interest j in job office, 
F ome j 
town of 12,000.” vad Tress BOKENTU KY,” 
care iters’ Ink. 
AS fel. of fy ai at 5 Toe an and pay o_ 


AWDSONS ILLUSTRATIONS for papers. On 
logue, 25c. AM. ILLUS. 
Woman ’3 Work, areas Ge. 

$156.80 proven Buys | Rage, 

New, fresh addres Siaees among Finnish 
R SALE—A veciamm cylinder news and job 

used 

co! n ve Ken- 
tuc 
fee returned “ dead.” 


, ? 








PRINTERS’ INK, 


END 4c. for two money: advertising 
S wa BALLARD ADV. AGENCY, Wor. 


original a agents’ ty 
tption vr 2% co} 45- 
Mets ae er M. L. 9 Jewett 
lersey city NS. 

OR SALE Inde ndent weekly and comp) 

Fs ay Tod Oth offi ~—¥< well lowatod. Popul. 
Other rs Democratic. 
oyaw Printers > Inks 10 Ink, 10 Spruce 8t., N. Y. 

T in Re- 


Fut SALE—Only Republican nowapeee 
blican county in 1. 4 aoe, © 


Gael reves lege hivertna rad i atta 
‘OR SALE—Best ie posteneer Tr and a mag 


printing — 
terms. Only nal 


. Plenty todo. 
yoni done. A — 7 Y,” Printers’ Ink. 


Leating Bepe Republican ony e and weey 
can ag Sit ces 
Best job oa in section. aieaatian 
for selling. Address “ $ QUICK,” Printers’ Ink. 
A# SIX-HORSE POWER OTTO GAS ENGINE 
in perfect condition, run only six months. 
dress cheap for cash. Too # email for’ owners. Ad- 
GREINER SHOE .M’F’G CO., Vincennes, 


For SALE—Bullock Prin‘ 


nable 
ON SENDEN, P.O. Box 182, ). Box 182, Pittsburg, Pa. 


[ MPORTANT! Printers and Advertisers. 5,000 
stock cuts, = comic and other illustra- 
tions. lic. eac’ wspaper portraits, any sub- 
ict $1.00. “Tilustrate your town. m your 
siness. Catal e4c. Write for information. 
CHICAGO PHOTO ENG. CO., Chicago. 
) & YOU WANT TO SELL. your Newspaper 0: 
Job Office, a Press, or a Font of Type, = the 
story in twenty-five words and se with 
three dollars, to the office ow PRINTERS? INK If 


‘ou will sell cheap eno 7 le insertion of 
the announcement itl aces gene ar secure a cus- 
Improved Coun ig fy Campbell Press. 

—- goters, whe. U 


condition, 
and will be thoro ily ov overhatied uetore Tn 

— Price, new, 
rai 


Address 1-5 for aad RNAL, 
Orange, New J reey. 
oe to Mon a week in ¢ 


— SALE—Im 
Form 28. 
moderately or six 


or _—_ an 





SPECIAL NOTICES. 


Advertisements under this head, ove peu or 
more, without display, T5c. al 


yr 

GR 

yrs 

‘VAN BIBBER's. 

yrrs Magazine. 
200,000 "=~ 
VC's, $1.25 per line. 

We GPOKANE SPOKESMAN. 


V 1CK'S 200,000 is Guaranteed. 














yrs $ mos. or 200 lines, $1.18. 

yrs, 6 months or 400 lines, $1.12. 

ym 9 months or 600 lines, $1.06. 

ys one year or 1000 lines, $1.00. 
L®VE*'s Inks are the best. New York. 
Porcrar EDUCATOR, Boston, for Teachers. 


ICK’S 200,000. Endorsed by Rowell because 
it’s 80. 
ICK’S 200,000. Endorsed by Morse because 
it’s a fact. 
bay Be | vay YOU to know MISTCHAYACK. 
ie wri 


Ves Sen, joint by Thompson be- 


T. MULLINS’ MAILING AGENCY, Faulk- 
= bith $2 per 1,000. 

Byte TIMES proves over 33,000 circula- 
tion. It will pay you. 


OSTON HOTEL GUIDE is aggressive and pro- ness 


gressive. Suits the times. 
ICK’S H. P. Hubbard, Manager. 
y Thess Bufiding, New Yor! York. 
ICK'S Magazine, 200,000, 200,000, takes no doubtful 
advs. Hence, good company. 
Diz. §S CANADA LIST (Co-operative). D. R. 
DEWEY, Hamilton, Can nm, Canada. 


A Shuts, corp GUIDE, New SoA The leading 


agents’ Send for 
TT: NEW nave ane NEWS IS ig DISTINCTIVELY 
the Family Paper of New w Have 


TS ADVERTISER’S fas Gallente free by 
STANLEY DAY, New Market, N, J. 


VE 200,000. Endorsed 
Thompson and all all agents. 
66 Po IT IN THE POST,” South ved Ind, 
nly morning paper in paper in Northwest Ind. 
ICK’S, 50 cts. per hence 
VS guaranteed 4 xed 4 er ey, pence popalartty 
M EDICAL BRIEF (St. Louis = 
tion of any medical journal 
Pons AND BIB 
CHRIST. P. 


Bers Re bel jp, 


ciroula- 

in the world, 
[BLE ; 50c. ayear. Free sam- 
PATRIOT, Morristown, Tenn. 
ARVEY distributes adv. matter of all kinds, 
nails up signs, Box 544, West Superior, Wis. 

Urans0n Mechanical Engraving. Photo Elec- 
type Eng. Co., 7 New ¢ 7 New Chambers St., N. Y. 
DVERTISEMENG sro repared with inteiligenee 

and originality. “DELAVAN, Binghamton, N 

Tox 18 BIGGER — THE TE Ly ys - HAUTE = 
RESS Indiana outside 


— any paper in 
‘pile ARKANSAS GAZETTE, established 1819, 
reaches more people than any other paper 
circulating in Arkansas, 
F p yOu WISH to advertise : h 
ay, Sime write to G0. P. WELL & CO Oo, 
No.l 10 Spruce St., New York. 
TRST-CLASS ad b sign-painting, in 
ithern States. onter solicited. 


Display ads. 


ENTERPRISE, 
$1. 00 Fars! cam tor inch py) 2. until Jan. " 8S. ac 
‘ORLD PUBLISH: BING Co. O. Pome iapet Vt. 


RLANDO, Fzs.—Fieer Ort Drarcrony. show- 
cops Soe eases, isher, Box 20, Orlando, Fla.” 

(Bas WEEKLY ‘AL, PAE. Topeka Kan., the 
leading farm and family mily newspaper of the State. 
UR RATES are 80 low (It (10c.) we can’t buy a 


free ILLUSTRA Liab we ey, cire’n. Sample 


, To} peka, Kansas, 


1 5 LINES 98 dave, 
ee oR Bien per In inch pe ren, 6500. day. 





PRINTERS’ INK. 


E KAN. dina 










271 

PEOPLE’S TLUSTRATED JOURNAL 
es an Orleans, La. A Southern fam- 
D pn sen reaches Sou’! Sou’rn homes. Adv’tise! 


Tare and pr ce sto ne our Se Eeeants OE. to U.8. 
, Bradford, McKean 


ws 9 Daaleng a . Pees & BB 161 
William 


8t., 
used by printers 9 bub BR lowest 
Full line Pquality ot peal filers prices, 


OMPOSITION, BINDING, | PRINTING & MAIL- 

ING. Low estimates furnished Sy ex a reepem 

sible New York pub! house. Ad .H 
HEINES, Printers’ Ink Office, New York. 


RS wishing te to reach offices and 
ould use THE ACCOUNTANT. 


ee oe es 
” 


K Bee. on all Life Insurance Com Cay 
THE INDICATOR’S Pocket Chart is the 
Mailed Sos S conte, postal note or stamps. 

ress F. H. LEAV. ORTH PUBLISH 
Detrolt, Mich. 


UBSCRIBE FOR THE ACCOUNTANT. 

ear with premium. 
Sample 6 ae conta. y' dress THE ACOUNT- 
SNT’CO oines, Iowa. 


Te GALAXY OF MUSIC, Boston, 
Received about answers to small 

Salas Consider LL money I paid you well 

invested.” 8. C. Rose: _—_ etc., Bing- 


As ——_ ERS 


Rates r— ,x- Tite’ Shbe of the 
tion. Address 
Moines, Iowa. 


hamton, N.Y. Sample rand rat rat. 


Sventaaye You ap! rs thata correct 
unt of a season’s adve! ete & eve. 
able when making tevure contracts. Charles 
Aererntne Record oe ‘ou to keep such 
unt. Price only $2. Express prepaid. 
i. He CHARLES, Quincy, Ill. 


‘LASS PAPERS. Trade Paj 


Paper Complete lists 
/ of all Govotss to an os 


the various trades, 


Pritowell & Go jeties. oo, Ly be found in geo. 
Rowell & a - Book for A a Ss hich 
receipt of one 


P. ROWELL & CO., Pub- 


dolar "apply to 0 atone 
jpruce St., New York. 


lishers, 10 
D ENVER, Col lorado.—Geo. P. Rowell & Co. of 
New York in their new BOOK FOR ADVER- 
TISERS name the 
most influential Pen impo! 
of population or trade a yp the whole 
country. For Denver the Paper 2cco rded this 
distinction is the DENVER 'UBLICAN. 


NFORMATION IS CHEAP. Sometimes it isn’t 
Sometimes Fa get it bingy F and throw 
money away a worthless advertising 
x you want your investment returned to m ao 
in th NEWS and the Dallas 
information. A. H. BELO 
ers, Dallas or Galveston, Tex. 


e veston 
Send for samples and 
CO., Pub! 


600, 00 COPTES issued fd woekty Rly ty Re Rep- 
Geen ve 

of National Cireu ion a ylor’s Select 

List. reaches one or more 

< means and 1 uence je Advertise- 


-Trad 
ents written and inserted ith this List by | reatad 
F. “TAYLOR, 47 Lafayette Pla Place, New York. 


* 30,000,000 Soue iret teat, 


= Taylor's elect, 1 re) 
Papers of National Circulation 
tative Ny) of New York, Boston, 
lelphia an furnished by 
HENRY MTAYLOR, 47 Lata; 47 ~ meng N.Y. 


A SYERTISING BY STATES: 
leaflet 


separate and Territory: together 
with a@ map of the United yy? went id 
for five two-cent wed 8 
ADVERTISING BUREAU, Ne TT 


A MERICAN NEWSPAPERS printed in foreign 

mplete lists of German, Scan- 
vian, chs Sponish, or Po; ese news- 
rs in the United States, or all those printed 
an other than ish, may 
ki "& Co’s “ yz for Adver- 





272 PRINTERS’ INK, 


PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS, 





GEO. P. ROWELL & CO., Pusuisuers. 
Office: No. 10 Spruce St., New York. 


Issued every Wednesday. Subscription Price: 
One Dollar a year in advance; single copies, 
Five Cents. No back numbers, Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS, 75 cents a line ; $150 a page ; 
one-half page, $75; one-fourth page, $37.50. 
Twenty-five per cent additional for special posi- 
tions—when granted. First and last page fifty 
per cent additional. Special Notices, Wants or 
For Sale, two lines or more, 75 cents a line. Ad- 
vertisements must be handed in one week before 
the day of publication. 

JOHN IRVING ROMER, EDITOR, 


Every edition exceeds fifty-five thousand 
copies. 


NEW YORK, FEBRUARY 24, 1892. 


“* A legitimate newspaper is one sent to ac- 
tual subscribers.” — Thomas L. James. 


Nonsense. The New York Heraid, the 
New York Recorder would be legitimate 
newspapers if they didn’t have one subscriber. 
A hundred thousand copies are sold to news- 
dealers where a thousand are sold to subscrib- 
ers. That has nothing to with it whatever. 
A legitimate newspaper is a periodical which 
gives news. This is pertinent at the present 
time, because of difficulties between the Post- 
Office Department and Printers’ Ink. The 
Inx is a weekly publication chock fullof ideas, 
instructive and entertaining. There is no 
earthly reason why it should not be sent 
through the United States mails as second- 
class matter. On their word of honor the 
publishers of Printers’ Inx assert that their 
paper is a icq.’ -nate journal with 37,500 sub- 
scribers, ana ‘: looks to me very much as 
though an injudicious discrimination was made 
against this particularly interesting and thor- 
oughly professional publication. —/osgph How- 
ard, /]r., in the Recorder. 
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Tue Poughkeepsie Zagie, in last 
week’s issue of PRINTERS’ INK, asks: 
** How Shall We Treat Counterfeit Ad- 
vertising Agents?” PRINTERS’ INK’s 
advice is: Treat them well! If the 
counterfeit is good enough to deceive 
the ordinarily unwary, you may as well 
be deceived, or pretend to be. That's 
the way the New York papers do, If 
you don’t do the same you will lose 
good business, Nearly all of the great 
papers of the country nowadays allow 
the agent’s commission to every one 
who sets up any claim to it that the 
applicant can maintain without blush- 
ing—and it is surprising what some 
men can do and still keep the face from 
exhibiting the least flush of color. The 
best and most’ important advertising 
agencies get special rates and favors for 
their patrons, and don’t have very 


much trouble in holding and satisfying 
them. ‘The others make a practice of 
giving the advertiser the lion’s share of 
the commission allowed, The easiest 
man to deceive is the one who is trying 
to deceive you. Swallow the bait he 
throws out, look innocent, allow him 
the commission, without so much as 
winking, and the chances are he will 
take pleasure in giving you a larger net 
price than a full-fledged advertising 
agent would dream of paying. Nearly 
everybody expects the agent’s commis- 
sion nowadays, and nearly every pub- 
lisher has his rate-card calculated with 
a full understanding of that condition 
of affairs. If the Zag/e has not it is 
easy to make a new rate-card, Take 
the world as you find it. 

Tickle the public and make it grin; 

The more you tickle the more you'll win ; 
But teach the public—you’ll never grow rich; 
You'll live like a beggar and die in the ditch. 





THE Houston Post has invented a 
plan to ‘‘ induce immigration” and 
advertise the State of Texas generally. 
It invites its readers to ‘* educate their 
friends in other States” by sending 
them the paper regularly. For forty 
cents it offers to send fifty-two con- 
secutive issues of its semi-weekly—‘‘a 
rate less than the postage alone would 
cost you.” Some one suggested to Mr. 
J. L. Watson, the business manager, 
that such an offer would be likely to 
get his paper in trouble with the Post- 
Office. Mr. Watson, in his breezy 
Southern manner, promptly replied 
that in such a case the P. O. D. would 
be likely to find Texas a pretty warm 
climate, 





IT has been untruthfully asserted 
that several copies of PRINTERS’ INK 
are habitually sent to the same person. 
No address is duplicated except by 
special order of the recipient who wants 
and pays for the extra copies. The 
false report is due to persons who are 
given to the habit of repeating what 
they hear and not what they know. 


HE WAS ALL WRONG. 


=. ee 

Mr. J. L. Stack, advertising agent 
of St. Paul, read a paper before the 
Minnesota Editors and Publishers’ 
Association in that city on Wednes- 
day, February 11, in which he argued 
that publishers should accept adver- 
tising from out-of-town at lower prices 
than is demanded of custqmers at 
home, \ 
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ORABLE. 


A monthly, down-east, that issues 
about two hundred copies to so-called 
paid subscribers, charges fifty cents a 
line for advertising space—and its pro- 
prietor jokingly calls it ‘‘ Profitable 
Advertising.” Some one speaking of 
this was reminded of the watch-maker 
who had charged four dollars for re- 
pairs that cost twenty-five cents and 
was endeavoring to figure out the per- 
centage of profit. The observing 
friend to whom he appealed to for veri- 
fication of his calculations, reminded 
him that: ‘‘ There is a point where 
percentage stops and swindle begins.” 





THE publishers of PRINTERS’ INK 
have for many years paid to the Post- 
Office Department about a thousand 
dollars a month for postage. They 
are careful to conform to all legal re- 
quirements, as they understand them, 
and naturally object to being held re- 
sponsible for the mistakes of clerks of 
the Department who sit in judgment 
on alleged facts and procure execu- 
tive action without having taken due 
pains to ascertain the truth or falsity 
of the reports that have reached them. 


THAT wide-awake publication from 
the Rocky Mountain region, appropri- 
ately called the Great Divide, has an 
editorial on the case of PRINTERS’ INK 
in which it relates its own éxperience 
with the Post-Office. Its first edition 
consisted of 20,000 copies, of which one 
was sent to a paid-in-advance subscrib- 
er and the other 19,999 were free sam- 
ple copies. There was some question 
about the legitimacy of this proceed- 
ing in the mind of the local postmaster, 
but it was finally decided in favor of 
the publishers, They would now like 
to know whether this was a favor for 
which they should be thankful, or 
whether it was their right under the 
law. Who can tell them ? 





THE annual appropriation for postal 
expenses includes 485,000 for wrap- 
ping-twine and $60,000 for wrapping- 

per. Wouldit not be a good idea 

or the Post-Office Department to stint 
itself a little in wrapping-twine and 
wrappinig-paper and devote the saving 
to paying the salary of a competent 
man to restrain the misguided efforts 
of irresponsible clerks whose connec- 
tion with the Government gives them 


re PRINTERS’ INK. ars 
MORE PROFITABLE THAN HON- 


the power to interfere with meritorious 
business projects? Thousands and 
millions of dollars are invested in pub- 
lishing enterprises that have the most 
intimate relations with the Post-Office 
Department. It is right that they 
should have the most careful atten- 
tion and best service the Department 
is capable of rendering. 





“WHAT ARE WE HERE FOR, 
ANYWAY?” 





‘* Whatever the cost or consequences 
to publishers, we must make as little 
trouble and work for ourselves as pos- 
sible. ‘That is what we are here for.” 

So say the overworked Post-Office 
officials at Washington, who apply 
their powerful minds to great ques- 
tions of government from 9 or Io to 4 
o’clock every day, with only an hour’s 
cessation for lunch. And that is why, 
as they frankly confess, they’ give no 
previous notice to papers of their ar- 
bitrary exclusion from the second- 
class, relying on the presumption, 
which past experience justifies, that 
nine-tenths of them will stay ‘* killed” 
and the other one-tenth will keep the 
Department as busy as it cares to be. 
PRINTERS’ INK is attempting to do its 
share of this sort of thing at the pres- 
ent time, 


A FOUNTAIN OF MISCHIEF. 





From facts in our possession it ap- 
pears that Clerk Fountain and his as- 
sociates in the office of the Third As- 
sistant Postmaster-General have, in a 
large number of cases, caused the ex- 
clusion of papers from the second-class 
mails, and that later these decisions 
have been reversed by a superior mem- 
ber of the Department. Why allow 
these clerks such power in the first 
place? When it becomes necessary to 
reverse repeatedly the original deci- 
sions, does it not indicate that the man 
responsible for them is too hasty and 
apt to make too free use of the trust 
that a great Government reposes in him? 
Certainly, in no private business would 
such a condition long be allowed to 
prevail, 

Cuicaco, Feb, 15, 1892. 
Geo. P, Rowell & Co.: 

The Post-Office Department, in my opinion 
can and does make more frequent displays of 
asinine stupidity in its dealings with news- 
papers an paper publish than any 
other business office I know of. 

Henry R, Ross, Publisher, 232 Irving Ave. 
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THE DOMINION OF CANADA AND 
NEWFOUNDLAND. 





The Dominion of Canada and New- 
foundland have a combined area of 3,- 
398,747 square miles, or nearly 400,000 
morethan the entire United States. The 
population, however, is but 5,350,000 
against 65,000,000 in the States, and 
the newspapers number 837 only, with 
an aggregate circulation each issue of 
about 2,000,000 copies. Some of the 
Toronto and Montreal newspapers 
have more or less circulation through- 
out the Dominion, and the Canadian 
press is used pretty generally by most 
large advertisers. 

British Columbia contains 341,305 
square miles (ong-fourth more than 
Texas); 125,000 population (about 
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one-third Indian), and has 15 newspa- 
pers. Victoria, the capital and the 
largest city (25,000), has two dailies 
and weeklies. Vancouver (18,200) 
has three dailies and two weeklies, and 
New Westminster (18,500) has one 
daily and two weeklies. Three other 
towns, all small, publish each one 
paper. 

Manitoba contains 123,300 square 
miles (about the same area as New 
Mexico), has a population of 125,000 
and 41 newspapers. Winnipeg (30,000) 
is the capital and important city. It 
has one remarkably good daily and 
weekly of local and general circulation. 
There is no other city or town with as 
much as 5,000 population. 

New Brunswick has an area of 27,- 
174 square miles (something less than 
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the State of Maine), 350,000 population 
and 43 newspapers, Fredericton, with 
a population of 6,218, is the capital, but 
St. John, with 40,000 inhabitants, js 
the most important and commercial 
city. Here four dailies are printed, 
and one of them with its weekly has a 
general circulation in the province, 
Chatham, Moncton, Newcastle and 
Woodstock are all good towns, with 
papers of good local circulation. 

The Northwest Territories have an 
area Of 2,553,337 Square miles—nearly 
as great as that of the United States 
omitting Texas—but a population of 
only 100,000, or about one to each 25 
square miles of territory, and 17 news. 
papers. There is but one daily pub- 
lished in Calgary, the county seat of 
Alberto District, which has a popula. 










tion of 3,000. Regina, the seat of 
government, has 2,000 inhabitants and 
two weekly papers. These are the 
largest towns. 

Nova Scotia has an area of 20,907 
square miles (less than West Virginia), 
but a population of 480,000 and 65 
newspapers. Halifax, the capital, with 
a population of 40,000, is the import- 
tant and commercial center. It has 
several good dailies and weeklies of 
fair circulation. Ambherst, North Syd- 
ney and Yarmouth are the only other 
towns of as much as 5,coo. 

Ontario contains 101,735 square 
miles (about the same as Colorado) and 
nearly one-half of the entire population 
of the Dominion—or a total of 2,300,- 
ooo, It also has 496 newspapers. 
Toronto, with 165,000 inhabitants, 
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is the chief city and has many good 
newspapers of both local and general 
circulation. There are two dailies and 
two weeklies, each claiming the largest 
and best class of circulation. An ad- 
yertiser should use both. 

Ottawa, with a population of 50,000 
and four good dailies, is the capital 
city. Hamilton, Kingston and London 
all have excellent papers and are the 
only other towns with as many as 20,- 
000 inhabitants. 

Prince Edward Island contains 2,133 
square miles (something more than 
Delaware), has a population of 120,000 
and 12 newspapers. ‘They are all in 
Charlottetown (12,000), the capital, 
and Summerside. 

Quebec has an area of 188,688 
square miles (more than California), a 
population of 1,550,000 and 140 news- 

rs. Montreal, with its 277,000 in- 
itants, is the chief city. It has nine 
daily papers—five in French language. 
Some of the weeklies have a large gen- 
eral circulation. Quebec is the capital 
city, with a population of 92,682. Its 
rs are mostly local in character. 
ull, Levis and Sherbrooke are the only 
other towns of as much as 10,000. 

Newfoundland has an area of 40,200 

ware miles (a little larger than Vir- 
ginia), a population of 200,000, and 8 
newspapers. They are all in Harbor 
Grace (14,727), St. Johns (38,145),the 
capital, Trinity (17,309) and Twil- 
lingate (14,058). 

PRINTERS’ INK has just issued a list 
of all the leading towns in this terri- 
tory, including every place having 
5,000 people, and every county seat 
with 3,000, and naming the dest news- 
paper published in each place. This 
list will be sent to any address for five 
two-cent stamps. 


INTERVIEW WITH HOWARD 
LOCKWOOD, ESQ. 


Publisher of the Paper Trade Journal, 
American Stationer, American Book- 
maker, American Mailand Export Jour- 











7. 
*“What is your opinion as to the 
questions that have grown out of the 
discussion in regard to PRINTERS’ 
INK and second-class matter?” was the 
question recently put to Mr, Lock- 
wood, at the head of the large trade- 
paper publishing house of Howard 
Lockwood & Co. 

“The trouble about the papers that 
have the advantage of the second- 
class rate,” said Mr. Lockwood, “‘ is 


that —_ of them are started by ir- 
responsible publishers for advertising 
purposes. A publisher is requested 
to fill out a blank. If the pub- 
lisher of PRINTERS’ INK did this, it 
seems to me that the question which 
is now before the l’ost-Office Depart- 
ment should have come up before this. 
I think the present postal law on this 
subject is entirely too liberal, and has 
fostered a lot of catch-penny enter- 
prises put forth by irresponsible peo- 
ple. Our firm has several newspapers 
that cover large fields, and while we 
have a very good percentage of sub- 
sgribers, we are always glad to get new 
ones, and we send out sample copies 
all the time. We fill a great many of 
our orders for subscribers through 
agents, we ourselves never coming in 
contact with the subscriber. I] sup- 
pose the position of the publisher of 
PRINTERS’ INK is, that the party who 
submits to him a list of names is in the 
position of an agent, and that it 
should make no difference to the Post- 
Office Department whether that party 
pays cash or in advertising, It seems 
to me that the question in regard to 
PRINTERS’ INK resolves itself into what 
is the character of the publication, If 
it can be shown that it is a publication 
having any special constituency ; if it is 
of use to any special number of people 
(not necessarily of as great a number 
as the publisher is sending it to) ; if it 
can be shown that a few, a limited 
circle, look upon it in any sense as a 
guide or of assistance to their business, 
that stamps it as a legitimate publica- 
tion, and the publisher should have the 
right to register it and send out as 
many copies as he sees fit. If the 
paper is properly registered, it makes 
no difference how the papers are sent 
out, whether they are genuine sub- 
scribers or sample copies, or are sent 
out by advertisers on the plan PRINT- 
ERS’ INK has adopted. 

“The kernel of the discussion is: 
Is PRINTERS’ INK a newspaper? If 
it is a newspaper, the publisher can 
send out as many copies as he wants 
to, under any arrangement. The 
question is, should they be marked 
‘sample copies.’ As I understand, the 
law is not mandatory that they should 
be so marked.” 

‘Have you not, in the course of 
your own business, had experience in 
sending out newspapers on account or 
by order of advertisers?” 

‘“*A man might advertise in one of 








276 


my papers to the cxtent of $100, and 
request me to send the paper contain- 
ing his advertisement to a hundred 

le whom he might name in a list ; 
[ do not see whyI should not doit. I 
would do it and consider the papers 
paid for in the price of the advertise- 
ment.” 


eee Tien Caer ree ey 
AN OUNCE OF PREVENTION, 


An agriculturist from the Granite 
State seeks information from the Post- 
Office Department. Will the inquiry 
be made in vain ? 

Prospect Farm, i 
Lancaster, N. H., Feb. 9, 1892. 
Hon. John Wanamaker, 
Postmaster-General, 
Washington, D.C.: 

Dear Str—I have a large farm in this place 
and a fairly good herd of thoroughbred short- 
horns. Farming is not profitable. I was at 
one time publisher of one of the village papers 
issued at this place, and during my lifetime 
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terprise which may be pronounced illegal, or 
irregular, I desire before proceeding further 
to obtain from the Post-Office Department 
an assurance that the plan is not objected to, 
or some instructions as to how it must be 
modified so as to become unobjectivonable, 

It is, perhaps, —— to state thatI shall 
either be obliged to become a dealer in butter 
and cheese or shall have to arrange with 
some dealer to dispose of the stock which | 
am confident I shall obtain in payment for 
subscriptions, and, perhaps, in other ways, 

You will, perhaps, perceive that in order to 
conduct my journal to best advantage it will 
be important that I shall have an intimate 
knowledge of all the ins and outs of the busi- 
ness, and practical experience in dealing with 
new questions that arise. 

My journal will be a good medium in which 
to advertise such merchandise as_ butter, 
cheese and milk producers buy, sell or use, 
Such advertisements will be one of my 
sources of income—possibly the principal 
source, Will it violate the postal laws and 
exclude the paper from the mails as second- 
class matter if goon * such goods in my 
own name, either in a small or large way? 

I would further be glad to be told whether, 
when I secure an advertising patron, | may 
send the paper to him free while his adver- 





have had many dealings with r 
publishers and advertisers. 

I have in my mind the idea of establishing 
a weekly journal to be devoted to advancing 
the interests of those persons in every part of 
the country who are engaged in the busi 
of butter and cheese making. I expect an 
advertising patronage from persons who sell 
butter cheese and butter fr cheese making 
implements; also from farmers and amateur 
butter makers. My pos will pay attention to 
questions havinga bearing upon the quality 
of butter and cheese; the best methods of 
making, selling, packing, handling, preserv- 
ing, etc., and will deal with questions relating 
to substitutes for butter and everything hav- 
ing a bearing upon the production and treat- 
ment of milk. 

That m er will have the largest suc- 
cess it will, I think, be important to me that 
it shall regularly reach a large proportion of 
the people who are engaged in conducting 
creameries and checse factories, as well as 
farmers and others who produce and sell milk. 
It will be in the power of ail managers of 
creameries, cheese facturies and milk dairies 
to materially aid me in the way of obtaining 
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t t appears. Please tell me, also, 
whether there will be any objection to my 
offering to sell subscriptions to persons who 
advertise with me, and accept payment from 
them for the subscriptions they furnish? 
They will naturally be the persons most in- 
terested in making certain that the paper has 
a large subscription list among the right sort 
of readers, 

You are doubtless aware that it is customary 
with most newspapers to make a reduction 
upon the rate charged for advertisements 
when the advertisement is continued by the 
quarter or year. I have an impression that I 
could arrange with some of my advertisers to 
pay the full schedule one-time rate for yearly 
advertisements if I would give them a certain 
number of paid-in-advance subscriptions in- 
stead of cash reduction; but I am told that 
to do this would be a violation of the postal 
laws, and cause my paper to be refused a per- 
mit to be carried in the mail as second-class 
matter. I don’t myself see how this can be, 
but to protect myself from embarrassment 
and loss would be glad to have the Post-Office 
Department’s ruling on the subject, and to be 
referred to the law upon which the ruling is 


subscribers from among those of whom they based. 


- and to whom they sell. 
heir own interests are likely to be ad- 
vanced by having the paper read by as man 
as possible of those with whom they dea! 
either as buyers orsellers, I have thought o 
securing the active co-operation of these men 
(dealers) by offering to each the privilege of 
obtaining an indefinite number of subscribers 
for my journal on such terms as they choose 
to e with their customers, and allowin 
the subscription price to stand to my credit 
until [am able to take pay in butter, cheese 
or milk, and 1 am willing to agree to accept 
payment at the highest retail price of these 
articles. The regular subscription price of 
the paper by the year to be charged by me in 
every case, 

I should not have any doubt about my right 
to do all this were it not that I am a reader of 
Printers’ Ink, a paper published in New 
York, that appears to obtain subscribers upon 
a somewhat similar plan, and which has, I see 
by late issues, been excluded from the mails 
as second-class matter. 

Not wishing to embark capital in an en- 





In order to state my case fully I have been 
obliged to write at considerable length. The 
fact is, the matter is one of a good deal of im- 
portance to me, and I wisi to get started 
right so that there shall not be, so far as the 
Post-Office Department is concerned, any un- 
expected difficulties to surmount after I have 
invested capital in the enterprise and pro- 
ceeded so far that I cannot recede without 
losses that would prove disheartening, if not 
Tuinous. ‘ 

An early reply will oblige 

Your obedient servant, 
G. Pressury Rowe tt. 


P,S.—I have been informed by a gentle- 
man who has had occasion to make somewhat 
similar inquiries of the Post-Office Depart- 
ment that it isa custom of the Department 
to write in reply that the questions have been 
referred to the law officer of the Post-Office 
Department, and that any further answer is 
slow about coming, and if it ever comes is apt 
to be so indefinite as not to be of any use in 
solving the questions asked. May I not hope 
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that in this case I may be so fortunate as to 
receive an early, full and definite reply. 


The inquiry was made in vain.— 
[Z¢. Printers’ INK.] 


CITY OF CHURCHES NOT RECOG- 
NIZED BY THE P. O. D. 





A citizen of Brooklyn recently ad- 
dressed the following communication 
to the proper authority at Washington : 

FEBRUARY 4, 1892. 
Hon. A. D. Hazen, Third Assistant Post- 

master-General, Washington, D. C.: 

Dear Str—Enclosed is an advertisement 
cut from the New York Recorder. 

Will you kindly inform me whether the 
Post-Ofice Department sees any _ objec- 
tion to obtaining subscribers for Mrs. Logau’s 
Home Magazine in the way indicated in the 
advertisement ? n I pursue the same 
methods with another publication entitled to 
secure second-class rates? Your reply will 
oblige Yours very a ully, 

TY. F. Kennepy 
78 Henry St., Brooklyn, N.Y. 

The offer was to send the Home 
Magazine one year free to any one who 
would send in sixty coupons cut from 
the New York Recorder. TheP. O. 
D. has ignored Mr. Kennedy’s com- 
munication. IIe is entitled to this 
information as a citizen and because 
the laws are so involved that no one 
but a prophet can tell what construc- 
tion Gen. Hazen’s clerks may put upon 
them. It appears to be the policy of 
this department of our public service to 
withhold information at the only time 
when it would do any good. 





NEWSPAPERS AND THE LAW. 


Itis manifestly for the interest of all news- 
papers and periodicals having a bona-fide sale, 
that the especial transportation facilities in- 
tended for such publications should be re- 
stricted to the classes of papers for which it 
was intended, as such restriction strengthens 
them and prevents much illegitimate competi- 
tion by advertising sheets. 

Such restriction, too, is manifestly right in 
principle, as the special concession as to mail- 
ing rates was not made to promote private in- 
terests, but rather, apparently, for the pur- 
pose of facilitating the dissemination of gen- 
eral information to the public. 

It is, doubtless, a unamimously conceded 
point that the distinctions made by the law 
aze such asto raise fine points and that it is 
impossible under such conditions to avoid 
making mistakes, : 

It is, however, a manifest hardship that, 
such rights having been once accorded, and 
hence made a keystone of the arch upon which 
a business is builded,they should be withdrawn 
arbitrarily, and before a judicial decision or 
at least a department decision, had aftera full 
hearing, with notice and opportunity for such 
hearing given to the parties affected. 

The exclusion from the mails of papers pub- 
lishing lottery advertisements, on the judg- 
ment of any local postmaster as to what con- 
stituted a lottery advertisement, under the 
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law, was without doubt a hardship, and it in- 
volved a principle, which, in the opinion of 
some careful men, might give rise to very 
serious abuses, ‘It is, as we have heretofore 
stated, no adequate answer to this objection 
to say that the rights accorded by the law 
creating second-class matter are a gift from 
the Government, to be modified and restricted 
as occasion may require, for upon such rights 
both people and publishers rest for the receiv- 
ing and distribution of periodicals, The ‘* gov- 
ernment”’ let it be observed, is not, in this 
country, an independent power, outside of the 
people, owning all things, and according rights 
as a favor to the people ; but, rather, the creat- 
ure and the servant of the people, made and 
paid by the people, to attend to and transact 
the business of the people. That officials are 
sometimes liable to forget their status, and to 
look to munarchia) governments for prece- 
dents, is perhaps a fact, but it is one to be de- 
plored and corrected. 

It would seem to be a fair statement of a 
correct principle to say that rights accorded by 
the people, through their public servants, to 
classes of business or persons, should be con- 
sidered as vested rights—a charter by general 
law—not be taken away except by the fault 
or act of the recipients, and after a hearin 
and judgment, as to the commission of jem 
act. 

A trial and penalty, rather than execution 
prior to trial, 

This digression from the Printers’ Ink 
case is germane tothe general subject. Re- 
turning to that case, it will doubtless be agreed 
upon by all that the point at issue is one which 
skirts closely the edge of the law and the ques- 
tion, The facts in regard to the business of 
the publishers and their circulation methods 
doubtless parallel, in many features, the facts 
of cases which may be justly considered by 
the Post-Office Department as ground for ex- 
clusion from the mails, But, where delicate 
questions of this sort arise, the motives gov- 
erning actions, and the consensus of opinion 
as to the standing and status of a periodical 
may justly be considered, and a somewhat 
forced,or even asemi-free circulation, may be 
found to be in such a case a natural and prob- 
ably a legitimate means of speedily distribut- 
ing printed information upon a special topic 
of great general interest, and such informa- 
tion may be found to be very highly es- 
teemed by those who obtain it. 

We believe that there is no doubt whatever 
that the periodical publishers of this country, 
and the people who receive Printers’ Ink, 
would vote almost unanimously to accord to 
it the most favorable postal facilities, and 
these are the people best acquainted with this 
paper, and the ones in whose interests the re- 
strictive clauses of the law work. 

Such a vote, of course, would not be an in- 
terpretation of the law, but we believe that 
we voice the sentiment of publishers in ex- 
pressing our own hope that the law may be 
found broad enough to admit Printers’ 
permanently, to all the rights and favors o' 
the most unrestricted in the matter of mail- 


ing. 
Briefly stated, we believe that the restrict- 
ive portion of the law is intended to on 
the transmission of what may be dly 
termed illegitimate or fraudulent matter, and 
also that which is manifestly for advertising 
os. purely andsimply. Whatever may 
ave been the question at the origin of Print- 
ers’ Ink, there can be no question now that it 
has gone beyond the point of being merely an 
advertising medium, but is a ne per de- 
voted to a special subject, and should not be 
discriminated against.—d dvertiser Reporter. 
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IT WILL WIN IN THE END. 


- Tue Nationa Trisune, i 
Wasuincron, D, C., Feb. 12, 1892. 
Pubs. Printers’ Inx, New York City: 

GENTLEMEN—Keep up your fight with the 
Post-Office Department and you will win. 

No law governing the transmission of 
newspapers as roenaee Fe weak matter can keep 
out Printers’ Ink. 

It isthe representative journal of the trade 
and for advertisers, and as such must and 
will gain its point. 

Its weekly visits to this office are regularly 
anticipated, and meuch valuable information 
would be lost ¥ you were compelled to adopt 
any other mode of transmission. Yours, 

M. A, WEIGLE, 
Advertising Department. 





HOW ABOUT MR. BENNETT’S PAPER? 


Datry, WEEKLY AND SUNDAY ) 
PirrsBuRGEK VOLKSBLATT, 
I. E. Hirscn, President. { 
Pittspurc, Pa., Feb. 12, 1892. 


Dear Mr. Romer: 

Wonder whether the Post-Office Depart- 
ment ever thought of throwing out the New 
York Herald from the second-class mails on 
account of iis advertising the Bennett cables, 
They ought to, if they want to possess the 
fan | of consistency. Yours, 

1, E. Hirscu, 


_——_-so 
ANOTHER CLAIMANT. 


Tue CONSTITUTION, 
ATLANTA, Ga., Feb. 4, 1892. 
Editor of Printers’ Ink: 

Dear Str—We see that you have a state- 
ment in your issue of —— 27 that the 
Weekly Toledo Blade has the largest circula- 
tion of any weekly of a daily in this country. 
Candidly and frankly, gentlemen, do you not 
consider that this is a misrepresentation of 
facts? You have had from this office time-and 
time again sworn statements of our circulation. 
Our last statement sent was one sworn to, 
that we have 156,000 subscribers. Even the 
bare claims of the paper referred to is not 
within several thousand of this. 

Nicuots & Ho.uipay, 
Adv. Mgrs. Constitution. 





THINKS ALL CLASS PAPERS OUGHT 
TO BE RULED OUT. 


Tue Soutx Boston BuLLETIN, 
Soutii Boston, Mass., Feb. 2, 1892. 
Geo. P. Rowell & Co.: 

I place a high value upon your publication, 
Printers’ Ink, but I do not consider that it 
is such a medium of information as entitles it 
to carriage in the mails at second-class rates, 
because it is published for the benefit of a 
class. 

Cheap postage was established to encourage 
the widest circulation of literature that is pub- 
lished for the information of the general pub- 
lic. The matter in Printers’ Ink is written 
for the instruction and profit of a few, and 
therefore is not second-class as designed by 

ngress. 

I am sorry that I cannot view it differently, 
because it would give me pleasure to aid in 
changing the ruling if I though it to be er- 
roneous, Sincerely yours, 

Frep C, Fioyp. 
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REGULATIONS DON'T EXTEND ELEVEN 
MILES. 


Nounpa, N, Y., Feb. 12, 1892, 
Pubs, Printers’ Ink: 

My edition of the Mews was stopped witha 
supplement in, and refused to be sent out 
with the same supplement that passed through 
the mails in two papers in Mt, Morris, eleven 
milesaway. A good law ought to reach far- 
ther than that and be interpreted by all alike, 
But the postal laws are dumbfounding and 
misleading. They ought to be made so plain 
that he who runs may read, Printers’ Inx 
is O. K, C, K. Sanpers, Editor Vews, 





HE WAS WORRIED BY THE POST- 
OFFICE. 


From the Butler (Ind.) Review. 

A few years ago there appeared upon the 
journalistic sea a unique and exceedingly 
valuable publication which was christianized 
Printers’ Ink. It has rapidly worked its 
way into the front ranks of usefulness and is 
the one publication worth twenty times its sub- 
scription price to any business man in the 
United States, The publication above refer- 
red to has been repeatedly hampered by un- 
just decisions of the Post-Office Department ; 
the laws governing~second-class mail matter 
are one-sided in the extreme, as we,can testify 
by actual experience, A few years ago the 
writer was instrumental in establishing a 
monthly publication with a fair subscription 
price, and after a good deal of hard work in 
placing the publication upon a paying basis, 
the Department notify us that it was unmail- 
able as second-class matter, and for what rea- 
son we have, as yet, failed to learn, The de- 
cision, of course, killed the paper, and killed 
its proprietors—financially. e were not 
George P. Rowells with national banks be- 
hind us, but was a poor, struggling, country 
newspaper man, striving by legitimate meth- 
ods to accumulate silver coin by the publication 
of a bona-fide newspaper. We hope to see the 
unjust decision righted and are glad this time 
that it is against a publication that is able and 
willing to test the law to its depths, In this 
case, as presented by Printers’ Inx, we think 
the Department is wrong. Give a legitimate 
publication a show and not throw it into enor- 
mous expense without showing some sensible 
reason for such a state of affairs, 

————~e—_—_—. 

I am an attentive reader of Printers’ Ink 
myself, and get a good many valuable hints 
and useful suggestions from it.—H. A. La 
pa Adv. Manager, Royal Baking Pow 

ler Co. 


“It affords us pleasure to testify to the high 
standing of PrinrErs’ INK among those who 
are interested in the profession and art of ad- 
vertising.”—S. H. Moore & Co., Publishers 
of The Ladies’ World. 


“It is the biggest and best for its size I ever 
saw—and every line readable.”—Brick Pom- 
eroy, Pulitzer Building, New York. 


“ Astruly a general trade paper as any in 
dry goods, drugs, leather, or other class,”— 
A. H. Siegtried, Eastern Manager Chicago 
News, New York. 


** T consider Printers’ Ink the best medium 
published for enlightening the general ad- 
vertisers on efficacy of advertising.”"—C. V. 
Coeb, Mgr. Saturday Evening Herald, Chir 
cago, 7 




















GO BACK TO THE WAYS OF OUR 
FATHERS, 

If the purpose of the second-class potsal 
rates is to protect old newspapers souube new 
ones, and so to create and foster a eo 

haps, in the interest of justice, it would 
be well to abolish them altogether, and go 
back to the ways of our — 
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San Francisco Call. 


The Daily, "66 Sunday aan, ead 
Leading New wer oO, e cifie Coast, 
in Circulat fon, Oharactor racter and Influence. 





I have a great deal to do, but | prob- 
ably could find _ to write you an 


ad. like this—if fon paid me for it. 
E. A. WHE Ad. Writer, 
CAGO, ILL. 
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Arthur's New Home Magazine 
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circulation for 1892. d cheapest advertis- 
ing in America. 


DAYTON (0) TIMES 
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ESTABLISHED 1852. 


L. P. FISHER, 


Newspaper Advertising Agent, 
21 Merchants’ Ex., San Francisco 


EDITORS 


rhe would like to run CARTOONS and LOCAL 
RTRAITS, but have been prevented hereto- 
ested to send 





fore on on account of expense, are requ 


Pa.| CHAS. W. HARPER, Columbus, O. 
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G'SPARPSAMYON PRINTERS STUDY LAW 


‘HE STATEN a4 Gent-weekiy 2 smi a Bourse i in the 
George, a r rate for 1. rague 
‘angen paper of its kind in the U. 8. School of Law. 











Ask Rowell . Beadnell, Faulk Send ten cents \ # 
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Frank, Kiernan & Co., Gooden enough or any relia’ N 
ble agency. Send tal-card = sor sample 
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a sweet rhythm to ad- 


Packed ont Be De- vertisers and a t 
livered 07 that don’t —don’ 
Oak and Walnut. rhyme worth a cent. 
52x30 We're abreast with 
Polished Veneer this idea—and solicit 
Top. Two slides advertising with a 
above drawers. view to securing per- 
Superior in ma- ent advertisers. 


JOURNAL, wu. Wes. 
sq TENBERG Mar. 150 
Nassau 8t., N. Y. City. 


HOMME MAKER Petersen chater'thetrongest organization of intuentat womes 





finish. “ 
Over 28, 000 of gen Desks in Use. Send for Desk 
Catalogue. WM. L. ELDER, Indianapolis, Ind. 











The Christian Advocate. 


50,000 guaranteed. We invite ‘correspondence from advertisers who would like to reach our 
people, and whose advertisements would be appropriate for a religious family journal. Address 
HUNT & EATON, Publishers, 150 Fifth Ave., Cor. 20th St., New York. 


THE NEW YORK LEDGER 


The Great National [lustrated Family Journal of America. A Weekly Magazine of 
the Highest Class. THE Medium for Reaching the Best Families in Every Town and 
County in the United States. 


ROBERT BONNER’S SONS, Publishers, Spruce and William Sts., New York. 








The number of newspaper advertisements that appear 
in PRINTERS’ INK, and the persistence with which they 
are continued, month after month, and year after year, 
proves its exceptional value as a medium for canvassing 
advertising firms. 





Although the body of the American NeEws- 
PAPER Directory is nearly printed, we shall, for 
some time yet, continue to receive advertisements. 

Handsome examples of full-page advertisements, 
which will appear in the next issue of the Directory, 
and have been specially prepared for the purpose, 
will be sent to any publisher for examination on 
application. Address— 


AMERICAN NeEwspaPER DIRECTORY, 
10 Spruce St., New York, 
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Worl’ Fair Bulletin Boards 


A Million Readers a Day. 


THE R. J. GUNNING 00., 
297 Dearborn St., Chicago. 

















The ieviuibanal Monthly with the ines 
Circulation West of the Alleghenies. 

We promised 70,000 per month. We are 
giving 78,000. 


May, 81,460. September, 72,900. 
June, 88,500. October, 77,000. 
July, 71,000. November, 81,000. 


August, 72,800, December, 79,4690. 
Total, eight months, 624,127; average, 78,016. 


THE VILLAGE RECORD, 


WEST CHESTER, PA. 





A high-class daily and wee! journal, circulat- 


ing among ple who are a 2 to buy what ad 
vertisers 0; , P None but t high-class advertise- 
ments accepted. Value received given all adver- 
tisers and Cosreaponeing Sra firm asked. 


ESTABLISHED 1809. 
Daily, - - 2,300 


Weekly, 7,100 


Admitted to be the » the best advertising 
medium among the country 
papers in Pennsylvania. 


Circulation, Sw 
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YOU 


Make No 
Mistake in 
Using The 


Ladies’ 
World. 


MARCH Is the date upon which the 


rates advance. Orders received 
toth prior to that time may be 
figured at the present low rate of $1.25 per 
line (gross). You are guaranteed an average 


of over 
300,000 COPIES 


per issue for the balance of this year, 
orders at once. 


S. H. MOORE & CO., 
PUBLISHERS, 


27 PARK PLACE, - 





Send 


NEw YORK. 
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Pick Out What You Want 


LIST 
SENT FOR A TWO CENT STAMP. 


An advertiser may insert a one inch adver- 
t one month in any ten or more papers 
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bott be. 
MIGAL CO. 10 Spruce St., N. Y. 
: Agents Wanted ; EIGHTY per cent profit. | 
oe 
e 
@ Cut this advertigement out and show it 
@ to your nearest druggist. If he has not the 
: TABULES in stock write and tell us his ¢ 








name and address and exactly what he said, ¢ 
and we will send you a sample bottle free. § 




















and have his advertisement inserted at one 
half the publisher's schedule price. 


Address, 


GEO. P. ROWELL 4 CO., 
NEWSPAPER ADVERTISING BUREAU, 
10 SPRUCE ST., NEW YORK. 
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WORKERS IN METAL 


May be artists of a high degree of imagin- 
ation and skill. 

The art of putting skillfully together words 
to bring out effectively ideas is an essential 
in the writing of advertisements. 


RosinsON—BAKER, 
One, W. 2sth St, N.Y. AD-SMITHS,. 
"“Qur Idea of It” for a stamp. 
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W. D. BOYCE’S LIST 


OF BIG WEEKLIES. 


400,000 sezs.| Hie catekee atm 


THE CHICAGO LEDGER, 
THE CHICAGO WORLD. 
Apply for space to any responsible Agency, or to W. D. BOYCE, Chicago, Ill. 
RULES Any adv’t discontinued at any time at pro-rata rate. Circulation proved by P.O. 
ANT Receipts. Net adv’t rate, $1.60 per agate line (3 papers). THE SATURDAY BLADE the 
RATES. largest circulation of any ly newspaper in the U.S. 


© PRINTING °) 


EXCHANGED FOR 


© ADVERTISING °) 
EASILY ACCOUNTED FOR. 
SPACE p> cara on” 


now.’ 






































For Price List see page 252 of Printers’ INK Augustus—‘‘ And well she might ! 
for February 17. You know her husband advertises in 

Newspaper Publishers wishing to the Comfort of Augusta, Maine, and it 
contract ‘News INKS of |isa well-known fact that ‘if you put 


it in Comfort it pays !’” 
FINE JOB INKS 
and pay in advertising space, 
y 





Space at the Agencies, or of 
— The Gannett & Morse Concern, 
W. D. Wilson Printing Ink Co., Ltd., Augusta, Maine. 
10 Spruce Street, New York. New York Office: 23 Park Row. 








PRICE LIST FREE ON APPLICATION. W. T. PERKINS, Mgr. 

















CHICAGO? 


FOR SALE. 


On one of our best streets, and Printing 
District, favorably located, a fully 
equipped JOB PRINTING OFFICE, 
recently renewed. 

Outfit has three Cylinders and six 
Jobbers, and a large assortment of Type 
and Material; everything in first-class 
order. Established annual business, 
$50,000. Will sell outfit for $12,000, cash 
$5,000, and the remainder on easy terms. 
A favorable lease, with power, goes with 
the office. Owners are not practical 
men is the only reason for selling out. 

We have also for sale a Job Printing 
Office in a prosperous city of 25,000 popu- 
lation, near Chicago. Office has Crans- 
ton Cylinder and two Peerless Jobbers, 
and a large assortment of Type and 
Material. Price, $3,000, $1,500 cash, and 
the remainder in two years’ time—semi- 
annual payments. A great bargain. 

Call or address, 


MARDER, LUSE & CO., 
Type Founders and Printers’ Supply House, 
139 & 141 MONROE ST., 

CHICACO, ILL. 
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There is much wealth in the different 
religious denominations in our terri- 
tory. These papers are the only 
mediums in this field which have lov- 
ing adherents obtained by years of 
good work in their respective denomi- 
nations. 

A general advertiser needs these 
papers to reach these homes in the 
best way at the least outlay. 








Put [Sunday School Times. 
PHILADELPHIA, 
Them Presbyterian. 
On | Lutheran Observer. 
National Baptist. 
Your | Christian Standard. 


Presbyterian Journal. 
List } Ref’d Church Messenger 
eplecepal Recorder. 
Christian Instructor. 
Christian Recorder. 








ny Lutheran. 
Rn youan RAtAINeeS. 
Baltimore Baptist. 
us to talk over 
r 4 
anne. Presbyterian Observer 





Over 260,000 Copies 
Religious Press 
Association 


a e Phila 





The 
Toledo Blade. 


The circulation of the 
daily edition is still in- 
creasing. The smallest 
day’s circulation of the 
first week of February was 
13,400. The largest day’s 
circulation of the same 
week was 16,900. 

The circulation of the 
Weekly Blade for the 
same week was [{(5,000. 

For advertising rates in 
either edition, address 


THE BLADE, 
Toledo, Ohio. 





ELEGANT SIGNS 


attract attention and help the sale of 
goods, but when they lose their novelty 
and become shop-worn, they are CAST 
ASIDE, 


Our Advertising Clocks 


on the contrary, have an INTRINSIC 
VALUE and PERMANENTLY 
CONSPICUOUS advertising features 
which are self evident, but must be seen 
to be appreciated. 








We have exceptional facilities for 

manufacturing fine goods at RE- 

MARKABLY LOW PRICES. 
We will gladly furnish references as to 
the quality of our clocks, and submit 
samples for examination to interested 
parties. 


Write for illustrated price list. 


BAIRD CLOCK CO., 





PLATTSBURGH, N. Y. 
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DO YOU WANT TO REACH THEM T00? L 


Through It You Can Do It. 


Every Month 50,000 Families of 


THE BEST FARMERS 





In the 










Four |Quarters 














OF AMERICA 


Visited by the 50,000 “‘ Solid Sirculation” of 


THE AMERICAN FARMER, 


SPRINGFIELD, 0., and CLEVELAND, 0. 
N. B.—Orders will be in time for March edition until Feb. 28 


THE AMERICAN FARMER, Springfield, 0.; 
Address :< J, C. BUSH, Times Building, New York, 
or Reliable Advertising Agents. 











SOUTH. 


‘‘One of the Finest’ 


General advertising mediums, which give 
results from all parts of the country is 


“Golden Days.” 


It sells on its merits for $3.00 per year, and has a 
great circulation. Many testimonials have appeared 
in these pages regarding the great value of Golden 
Days as an advertising medium. 


HERE IS ANOTHER : 
GEO. 8. BROWN, 19 West St., Boston, Jan .11, °92. 


Adv. Mgr. GOLDEN Days: I recently, as an experiment, tried an advertisement in 
GoLpEN Days. In three days after the issue of the number containing my adv., I received 
56 letters from all over the country. I do not pretend to know much about what the returns 
ought to be, or what they are to the great advertisers, but in my experience of five years 
advertising moderately, I consider that Go_pEN Days is a vital medium for the use of 
advertisers who have good things to sell, and who know how to write an advertisement. 

Respectfully yours, GEO, 8, BROWN. 








Yearly rates, 50c. per line. Sure results to advertisers. 








R. A. CRAIG, Advertising Tanager, 
121 Times Building, = = = = NEW YORK. 
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The Recorder 


Is a new kind of a 


Newspaper. 








IT IS NOT IN A RUT. 
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It has been said that everything is rela- 
tive as to value. 


If you want to get at the relative value 
of the RECORDER as an advertising medium, 
count the number of Recorpers that you 
see being read on the elevated roads, horse- 
cars and ferries every morning. 





Out of over 2,000 newsdealers who sell 
the RECORDER, twenty-five reported lately 
that they took 2,581 RecorDeRS daily, of 
which 472 were sold at the news-stand and 
2,109 were delivered at residences. 
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The RECORDER has a larger 
Home Circulation 


than any other 
New York newspaper, 


and that ts the kind of circulation that pays. 
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WE Solicit a 
Trial Advertisement. 


The following publications have advertised liberally and 
regularly in PRINTERS’ Ink, and that fact is an indication that 
their proprietors believe them to be good advertising mediums: 


PRINTERS’ INK, 















































































TRY THEM ONCE. 
Circulation Price 
Issued. claimed. per line, 
Se ee ay a ee 1,000,000" $5.0 
New York Newspape per Union List 170, ,000* 1% 
Union Printing List of New York 95,000" ®B 
New England Ne-vspaper Union.. 100,000" B 
poiete phia Newspaper Union.. 119, 000" B 
Pittsburgh Newspaper —- — 137,000" re ) 
Balthnose Newspaper Union... . eaten 102,000* % 
Atlanta Newspaper Union............ secccccsccccccccees 119,000* 1.10 
Southern Newspaper Union.................... Seecsbens . 38,000" * 
American Newspaper Union.. “eae 52,000* a) 
Golden Da o. 123,000 6 
pay! 165,000 13 
. ~*~ e.. 130,000 3B 
4 's Home Journal ; 50,000 » be 
Ladies’ World............. kacevnnncopbhaes ae 800,000" 1.3 ¢ 
Toledo Blade....... eocccccccece Soeeesee sevceccessessocooess 114,000 3B v 
ET ION dni ceces: casscensviaseescensscesete hemes 40,000 0 i 
The Mayflower. Sedbnaddivatedeseotseccieenesaes 800,000" 2.00 fi 
Sunday School samnee. 156,758* 13 i 
yterian..... 12500 18 
Lutheran Observ: 12/000 4 I 
National Baptist... 12,000 i ( 
Christian Standa: 14,000 4 
] M2200 d,s ocececscocrescecncctoto 9,000 10 ‘ 
Reformed Church Messenger... ......c.sssscccceessees 8,000 -10 t 
= = Seoccesewnsweseoesese 3,000 8B t 
Christian Instructor 6,500 8 
pt em er 5,000 06 
Lutheran.......... 8,000 06 
Baltimore Baptist. . 4,000 6 
Presbyterian Observer...... 4,000 6 
New York Christian ‘Advocate Seiabsiaaneeies 52,000* 0 
London Advertise: 7,500 10 | 
London ‘Aavertiser 22,500 5 ' 
Vick’s Magazine. 200,000" 1.3 
Harper’s ar 1.0 
Arthur’s Home Magazine 25,000* wD 
Scribner’s M 139,000* 1.40 
New York 200,000 1.9 
Sn ns cccceaceccsece 75,000 Ao 
Chicago Saturda Blade 240,000" 1.0 
icago CP... 110,000 wD 
Ec ncnd tint caciedenkasneegereeeeoerohes 55,000" 30 
EE Mal dicrvedvedeivdceniccecsdessoocetorssecseesy 50,000" Ns) 
*“ Circulation Guaranteed and Proved.” 
Total, 4,579,758 
Price for all combined, per line, 830.95 
es 
An Advertisement We quote a handsome 
THIS SIZE discount for a liberal adver- 
INSERTED ONCE tisement to be inserted ONCE, 
IN ALL THE ABOVE you to send a check with 
FOR A $300 CHECK. the order in full settlement. 
Address, Rowell Advertising Company, 
10 Spruce Street, New York. 
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WHAT IS 


“THE 
GREAT 
DIVIDE?” 


It is a great national monthly mages, 

in Denver, Colorado, in March, to 

illustrate mainly the scenery, 1 E..».3. 5-4 

productions, relics and antiquities, natural 
wonders, climate advantages and 


wonderful Rocky Mountain Region, to- 
gether with valuable articles and startling 
original illustrations and stories. To the 








valuable service as the conceded “One and 





—-* Only” straight and disint 
varied of the vast resources and varied capabilities 
that all tastes will of this great section. 


find something pleas- a“ magazine of its class in the 
It is the best family paper published for 


It is hand ly illustrated and printed 
on fine book paper. 

It is original in character and intensely 
interesting. 





P 
write, and who tell their stories in 
their own quaint way. 

It is not a story paper, but it contains stories. 

It is not a scientific paper, but it contains popular science. 

It is not a humorous paper, but it contains humor. 

It is not a land boomer, real estate schemer, mining puffer or sectional special pleader. It 
has no individual, financial, , agricultural, manufacturing or other interest to subserve, but 
stands alone, unbi and i dent, without a tie beyond that of common humanity, actuated 
only by plain, straightforward methods and a single-hearted desire for the ‘Greatest Happiness of 
the Greatest Number.” 

Its facts are presented in a bright, breezy and brilliant style. 

It contains information that can be obtained nowhere else. 

It tells wonderful facts in simple language. 

In a word, it d ds readers beca it deserves them. 

It is progressive and aggressive, fearless and truthful. 

It is an ornament to any library table and a necessity to all intelligent families. 

PRACTICAL PROOF.—TuE Great Drvivz has a quarter of a million readers each month. 


CEMSTONES .«: THE GREAT 
FREE “sa —- DIVIDE. 















AS FOLLOWS: 
Ca Sard-On: Fancy Crocidoli Ribbo Carnelian, 
Treas a bers: Tiger Mos te, te for ve oe reen Moss y 


’ Eye, 
Me sous Onyx, Petrified Wood, etc. ’ ‘The Gemstones are cut and 
polished, ready for j mountng.2= ,and are given free to each new sul 
sending $1.00, price of year’ 





subse 
“Never 1 in the of this a has there been such a marvelous 
oy TA MEAT DIVIDE,” is the versal exp of publish ete. 
and We ones | this problem easily. 


aghast with amazement envy. 
By giving the best and most unique value int the wor! 
is an object lesson for you and > aes now ; there- 
fore send $1.10 4 for cay subscription, and 16 Gemstones will be 
“eal same aay order is received. 
THE GREAT DIVIDE, 
1516-1518 Arapahoe St., Denver, Colo. 





Advertising rates, on account of increased and 


rapidly increasing sabscriptions, will be advanced May GREmT 
1. This timely notice is given to those who wish twos 


take advantage of old rates, 
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Miscellanies, 





FROM DESPAIR TO REJOICING. 


Editor— Your manuscript was so badly 
spelled that we found it almost impossible to 
make out the sense of it, and — 

t Literary Aspirant — I — I’m very sorry, sir; 


Editor —and so we have decided to use it 
asa French Canadian dialect story, Check 
will be sent on publication.—Puck. 

“IT consider Printers’ Ink the most valu- 
able of all the class or trade journals published 
in the United States.”—2, S. Thain, Chi- 
cago. 


‘*Two years ago,” said the editor, 
“ before we struck the newspaper business, all 
our wealth consisted of a five-dollar bill.” 
“ And now?” 
“ We are trying to remember how that five- 
dollar bill looked.”"—A sbury Park News. 


“It is a first-class publication to take, 
whether one is going to advertise or not. It 
is always interesting and never dull.” —F. S. 
Humph rey, Philadelphia, 


A Classical Anecdote.—‘‘ Fine words 
butter no parsnips,’’ was the terse remark of 
the late Sophocles when the Athens Daily 
Heleneblat gave the first performance of 
** Philoctetes ’’ a two-column send-off. ‘* What 
I want to collar,” said that great poet, “‘ is not 
gush, but gate-money !”’"—Puck. 


“TI subscribe to Printers’ INK asa news- 
oy a4 giving allthe news about advertising. 
tis just as much a paper to me as the Hera/d, 
Tribune or Times. \ts columns are open to 
all advertisers.”—M. D. Landon (Eli Per- 
kins), New York. 


Sharp—Do you see that mansion 
over there? That’s where Thompson, the 
millionaire, lives. Another proof of the asser- 
tion that advertising pays. 

Fiat—Ah, a merchant prince, I presume ? 

Sharp—No; he’s the owner of a newspa- 
per.—Kate Field’s Washington. 


“ Printers’ Ink is a most valuable and 
welcome friend into the office of every one 
having anything to-do with the business of 
advertising.” —R. G. Callmeyer, Advertising 
Manager The Rosary, New York. 


PRINTERS’ INK. 





Learning the Ropes.—New Report 
er (breathlessly): Big railroad accident on the 
A. B.C. vend. Shall 1 go to the superin. 
tendent of the A. B. C. road for particulars? 

City Editor—Certainly not. Go to the 
superintendent of the Y. Z. road.—New 
York Weekly. 

““We testify to Printers’ Inx’s sterling 
value as a journal containing news and infor. 
mation of service and interest to publishers 
generally."— Wm. Cauldwell, Proprietor 
Sunday Mercury, New York. 


Safer to Sign.—Winks : I hear that 
some of the prominent actresses, singe: 
generals and society ladies get five hundr 
dollars for merely signing their names to 
articles written for them and printed in the 
Uppercrust Magazine? 

inks—It’s true, too. 

inks—Well! well! I wonder what they'd 
get if they wrote the whole articles them- 
selves? 

Jinks—Get laughed at.—New York Weekly, 

** Allow me to say that I do read Printers’ 
Ink, and with more interest and profit than 
any other publication received. I consider it 
a grand good thing for the general reader as 
well as the business man.”—A. W. Heany, 
Philadelphia, 


Editor (to artist who is always chat- 
tering): Do you think it is more blessed to 
give than to receive? 

Artist—I do, 

Editor—Well, then, give us a rest.—New 
York Journal. 

“*I most heartily endorse your valuable 
publication, Printers’ Ink.” —Geo. A. Win- 
chester, Boston, Mass. 


A Georgia editor, who evidently 
means business, writes these lines: 
** When next our patrons we shall dun 
We will not longer trifle ; 
We start the new year right, with one 
First-class repeating rifle.”"—A/s/anta 
Constitution. 


STORE, 








Foot-prints in front of the store of a 
Man who Never Advertises.—Puck, 





Parivters’ Ink: New York, February 2, 1892. 





